
Real Estate Category Rates 
Real Estate rates are applicable to 
rentals, commercial, investment, real 
estate for sale, assisted living facilities 
& builders. Rates are not applicable to 
employment advertising. Rates are net 
and non-commissionable to advertising 
agencies.

Advertising Rates 
ROP advertising rates are black and 
white unless otherwise stated. All 
contract rates require a 12-month 
agreement at an investment or 
frequency level unless specified 
otherwise. All advertising space rates 
are based on standard ad sizes. See 
Standard Ad Size Specifications. 

Holiday Circulation 
Sunday circulation and ad rates will 
apply to the following holidays: Memorial 
Day, July 4, Labor Day, Thanksgiving Day, 
Christmas Day and New Year’s Day. 

Payment Information 
All rates are net cash with order unless 
credit has been approved. Where credit 
is extended, invoices are payable on 
terms stipulated. Advertisers will be 
invoiced on a monthly basis or cash basis 
depending on financial condition and 
known credit data. No prompt payment 
discount. Accounts past due will be 
charged 18% annual interest and may 
incur additional expense should the use 
of a collection agency, attorney or both 
be required. Claims for errors in billing 
must be made within 30 days of date of 
invoice to be considered. Rates can be 
revised with 30 days written notice. 

Deadlines & Creative
Space reservations must be made in 
accordance with the deadline for regular 
proofing procedure. See Publication 
Deadlines. Advertisers are entitled to 
one initial proof and if necessary one 
revised proof.  Advertiser accepts the 
responsibility for error when late copy/
artwork is provided since no proof will 
be shown. Deadlines indicate when ad 
materials are due in the Times Creative 
Marketing Department in downtown  
St. Petersburg.

Real Estate Rates

St. Petersburg Headquarters
Physical Address: 490 First Ave. S., St. Petersburg, FL  33701
Mailing Address: P.O. Box 1121, St. Petersburg, FL 33731-1121
 tampabay.com/mediakit
 General Advertising 800-333-7505 ext. 8725
 Retail: 727-893-8725
 National: 727-893-8249 (Fax: 727-893-8981)
 Co-op: 727-893-8249
 Classified: 877-321-7355 (Fax: 800-416-1353)
 Digital: 727-893-8255

Brandon (Riverview)
11268 Winthrop Main St., Suite 101, Riverview, FL  33578
813-661-2425  Fax: 813-661-2429

Brooksville
15365 Cortez Blvd., Brooksville, FL  34613
352-754-6101  Fax: 352-754-6133

Central Pasco (Cypress Creek)
26240 Golden Maple Loop, Wesley Chapel, FL 33543
813-909-4600  Fax: 813-909-4611

Clearwater
1130 Cleveland St., Suite 100A, Clearwater, FL  33755
727-445-4249  Fax: 727-445-4191

Plant City
110 E. Reynolds, Suite 100-A, Plant City, FL 33563
813-704-6850

Tampa
1000 N. Ashley Dr., Suite 700, Tampa, FL  33602
813-226-3318  Fax: 813-226-3334

West Pasco (Port Richey)
11321 U.S. Hwy. 19 N., Port Richey, FL  34668
727-869-6219  Fax: 727-869-6273

Contacts

Daily Newspaper

Main News Section A • Full Run ..............................................................................2

Local Section B • Full Run ...........................................................................................3
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Local Section B • Pinellas ............................................................................................5
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St. Pete Times • Mid-County/Beaches/St. Pete ..........................................14

Tampa Tribune • North/City/Southeast • Friday .........................................15
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Sunday Readership 
1,069,600

Sunday Circulation 
475,942

Daily Readership 
666,600

Daily Circulation 
271,593

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Main News Section A • Full Run

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Sunday ............... Thursday, 10:30 a.m.
Monday .............. Thursday, 10:30 a.m.
Tuesday ............. Thursday, 10:30 a.m.
Wednesday..............Friday, 10:30 a.m.
Thursday .............. Monday, 10:30 a.m.
Friday .................... Tuesday, 10:30 a.m.
Saturday ........Wednesday, 10:30 a.m.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

S
U

N
D

AY

12 col. x 21.5” 258” * $42,828 $35,604 $34,314 $28,638 $24,252 $22,962 $21,414

6 col. x 21.5” 129” $21,414 $17,802 $17,157 $14,319 $12,126 $11,481 $10,707

5 col. x 18” 90” $14,940 $12,420 $11,970 $9,990 $8,460 $8,010 $7,470

3 col. x 21.5” 64.5” $10,707 $8,901 $8,579 $7,160 $6,063 $5,741 $5,354

4 col. x 15.75” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

6 col. x 10.5” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

π 5 col. x 10.5” 52.5” $8,715 $7,245 $6,983 $5,828 $4,935 $4,673 $4,358

4 col. x 10.5” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

6 col. x 7” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

π 3 col. x 10.5” 31.5” $5,229 $4,347 $4,190 $3,497 $2,961 $2,804 $2,615

π 5 col. x 5.25” 26.25” $4,358 $3,623 $3,491 $2,914 $2,468 $2,336 $2,179

π 2 col. x 10.5” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

3 col. x 7” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

6 col. x 3” 18” $2,988 $2,484 $2,394 $1,998 $1,692 $1,602 $1,494

π 3 col. x 5.25” 15.75” $2,615 $2,174 $2,095 $1,748 $1,481 $1,402 $1,307

2 col. x 7” 14” $2,324 $1,932 $1,862 $1,554 $1,316 $1,246 $1,162

π 2 col. x 5.25” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

3 col. x 3.5” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

π 2 col. x 3” 6” $996 $828 $798 $666 $564 $534 $498

D
A

IL
Y

12 col. x 21.5” 258” * $24,252 $20,382 $19,350 $16,254 $13,674 $12,900 $12,126

6 col. x 21.5” 129” $12,126 $10,191 $9,675 $8,127 $6,837 $6,450 $6,063

5 col. x 18” 90” $8,460 $7,110 $6,750 $5,670 $4,770 $4,500 $4,230

3 col. x 21.5” 64.5” $6,063 $5,096 $4,838 $4,064 $3,419 $3,225 $3,032

4 col. x 15.75” 63” $5,922 $4,977 $4,725 $3,969 $3,339 $3,150 $2,961

6 col. x 10.5” 63” $5,922 $4,977 $4,725 $3,969 $3,339 $3,150 $2,961

π 5 col. x 10.5” 52.5” $4,935 $4,148 $3,938 $3,308 $2,783 $2,625 $2,468

4 col. x 10.5” 42” $3,948 $3,318 $3,150 $2,646 $2,226 $2,100 $1,974

6 col. x 7” 42” $3,948 $3,318 $3,150 $2,646 $2,226 $2,100 $1,974

π 3 col. x 10.5” 31.5” $2,961 $2,489 $2,363 $1,985 $1,670 $1,575 $1,481

π 5 col. x 5.25” 26.25” $2,468 $2,074 $1,969 $1,654 $1,391 $1,313 $1,234

π 2 col. x 10.5” 21” $1,974 $1,659 $1,575 $1,323 $1,113 $1,050 $987

3 col. x 7” 21” $1,974 $1,659 $1,575 $1,323 $1,113 $1,050 $987

6 col. x 3” 18” $1,692 $1,422 $1,350 $1,134 $954 $900 $846

π 3 col. x 5.25” 15.75” $1,481 $1,244 $1,181 $992 $835 $788 $740

2 col. x 7” 14” $1,316 $1,106 $1,050 $882 $742 $700 $658

π 2 col. x 5.25” 10.5” $987 $830 $788 $662 $557 $525 $494

3 col. x 3.5” 10.5” $987 $830 $788 $662 $557 $525 $494

π 2 col. x 3” 6” $564 $474 $450 $378 $318 $300 $282
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Sunday Readership 
1,069,600

Sunday Circulation 
475,942

Daily Readership 
666,600

Daily Circulation 
271,593

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Local Section B • Full Run

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

Sunday $6,150 Daily $4,200

1 col. x 2” Front Page Ear

Sunday $1,100 Daily $600

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Sunday ............... Thursday, 10:30 a.m.
Monday .............. Thursday, 10:30 a.m.
Tuesday ............. Thursday, 10:30 a.m.
Wednesday..............Friday, 10:30 a.m.
Thursday .............. Monday, 10:30 a.m.
Friday .................... Tuesday, 10:30 a.m.
Saturday ........Wednesday, 10:30 a.m.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

S
U

N
D

AY

12 col. x 21.5” 258” * $42,828 $35,604 $34,314 $28,638 $24,252 $22,962 $21,414

6 col. x 21.5” 129” $21,414 $17,802 $17,157 $14,319 $12,126 $11,481 $10,707

5 col. x 18” 90” $14,940 $12,420 $11,970 $9,990 $8,460 $8,010 $7,470

3 col. x 21.5” 64.5” $10,707 $8,901 $8,579 $7,160 $6,063 $5,741 $5,354

4 col. x 15.75” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

6 col. x 10.5” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

π 5 col. x 10.5” 52.5” $8,715 $7,245 $6,983 $5,828 $4,935 $4,673 $4,358

4 col. x 10.5” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

6 col. x 7” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

π 3 col. x 10.5” 31.5” $5,229 $4,347 $4,190 $3,497 $2,961 $2,804 $2,615

π 5 col. x 5.25” 26.25” $4,358 $3,623 $3,491 $2,914 $2,468 $2,336 $2,179

π 2 col. x 10.5” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

3 col. x 7” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

6 col. x 3” 18” $2,988 $2,484 $2,394 $1,998 $1,692 $1,602 $1,494

π 3 col. x 5.25” 15.75” $2,615 $2,174 $2,095 $1,748 $1,481 $1,402 $1,307

2 col. x 7” 14” $2,324 $1,932 $1,862 $1,554 $1,316 $1,246 $1,162

π 2 col. x 5.25” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

3 col. x 3.5” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

π 2 col. x 3” 6” $996 $828 $798 $666 $564 $534 $498

D
A

IL
Y

12 col. x 21.5” 258” * $24,252 $20,382 $19,350 $16,254 $13,674 $12,900 $12,126 

6 col. x 21.5” 129” $12,126 $10,191 $9,675 $8,127 $6,837 $6,450 $6,063 

5 col. x 18” 90” $8,460 $7,110 $6,750 $5,670 $4,770 $4,500 $4,230 

3 col. x 21.5” 64.5” $6,063 $5,096 $4,838 $4,064 $3,419 $3,225 $3,032 

4 col. x 15.75” 63” $5,922 $4,977 $4,725 $3,969 $3,339 $3,150 $2,961 

6 col. x 10.5” 63” $5,922 $4,977 $4,725 $3,969 $3,339 $3,150 $2,961 

π 5 col. x 10.5” 52.5” $4,935 $4,148 $3,938 $3,308 $2,783 $2,625 $2,468 

4 col. x 10.5” 42” $3,948 $3,318 $3,150 $2,646 $2,226 $2,100 $1,974 

6 col. x 7” 42” $3,948 $3,318 $3,150 $2,646 $2,226 $2,100 $1,974 

π 3 col. x 10.5” 31.5” $2,961 $2,489 $2,363 $1,985 $1,670 $1,575 $1,481 

π 5 col. x 5.25” 26.25” $2,468 $2,074 $1,969 $1,654 $1,391 $1,313 $1,234 

π 2 col. x 10.5” 21” $1,974 $1,659 $1,575 $1,323 $1,113 $1,050 $987 

3 col. x 7” 21” $1,974 $1,659 $1,575 $1,323 $1,113 $1,050 $987 

6 col. x 3” 18” $1,692 $1,422 $1,350 $1,134 $954 $900 $846 

π 3 col. x 5.25” 15.75” $1,481 $1,244 $1,181 $992 $835 $788 $740 

2 col. x 7” 14” $1,316 $1,106 $1,050 $882 $742 $700 $658 

π 2 col. x 5.25” 10.5” $987 $830 $788 $662 $557 $525 $494 

3 col. x 3.5” 10.5” $987 $830 $788 $662 $557 $525 $494 

π 2 col. x 3” 6” $564 $474 $450 $378 $318 $300 $282 
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Sunday Readership 
248,300

Sunday Circulation 
80,988

Daily Readership 
114,700

Daily Circulation 
42,985

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits.

Local Section B • West Pasco/Hernando/Citrus

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

S
U

N
D

AY

12 col. x 21.5” 258” * $13,158 $10,836 $10,578 $8,772 $7,482 $6,966 $6,450

6 col. x 21.5” 129” $6,579 $5,418 $5,289 $4,386 $3,741 $3,483 $3,225

5 col. x 18” 90” $4,590 $3,780 $3,690 $3,060 $2,610 $2,430 $2,250

3 col. x 21.5” 64.5” $3,290 $2,709 $2,645 $2,193 $1,871 $1,742 $1,613

4 col. x 15.75” 63” $3,213 $2,646 $2,583 $2,142 $1,827 $1,701 $1,575

6 col. x 10.5” 63” $3,213 $2,646 $2,583 $2,142 $1,827 $1,701 $1,575

π 5 col. x 10.5” 52.5” $2,678 $2,205 $2,153 $1,785 $1,523 $1,418 $1,313

4 col. x 10.5” 42” $2,142 $1,764 $1,722 $1,428 $1,218 $1,134 $1,050

6 col. x 7” 42” $2,142 $1,764 $1,722 $1,428 $1,218 $1,134 $1,050

π 3 col. x 10.5” 31.5” $1,607 $1,323 $1,292 $1,071 $914 $851 $788

π 5 col. x 5.25” 26.25” $1,339 $1,103 $1,076 $893 $761 $709 $656

π 2 col. x 10.5” 21” $1,071 $882 $861 $714 $609 $567 $525

3 col. x 7” 21” $1,071 $882 $861 $714 $609 $567 $525

6 col. x 3” 18” $918 $756 $738 $612 $522 $486 $450

π 3 col. x 5.25” 15.75” $803 $662 $646 $536 $457 $425 $394

2 col. x 7” 14” $714 $588 $574 $476 $406 $378 $350

π 2 col. x 5.25” 10.5” $536 $441 $431 $357 $305 $284 $263

3 col. x 3.5” 10.5” $536 $441 $431 $357 $305 $284 $263

π 2 col. x 3” 6” $306 $252 $246 $204 $174 $162 $150

D
A

IL
Y

12 col. x 21.5” 258” * $8,256 $6,708 $6,450 $5,418 $4,644 $4,386 $4,128

6 col. x 21.5” 129” $4,128 $3,354 $3,225 $2,709 $2,322 $2,193 $2,064

5 col. x 18” 90” $2,880 $2,340 $2,250 $1,890 $1,620 $1,530 $1,440

3 col. x 21.5” 64.5” $2,064 $1,677 $1,613 $1,355 $1,161 $1,097 $1,032

4 col. x 15.75” 63” $2,016 $1,638 $1,575 $1,323 $1,134 $1,071 $1,008

6 col. x 10.5” 63” $2,016 $1,638 $1,575 $1,323 $1,134 $1,071 $1,008

π 5 col. x 10.5” 52.5” $1,680 $1,365 $1,313 $1,103 $945 $893 $840

4 col. x 10.5” 42” $1,344 $1,092 $1,050 $882 $756 $714 $672

6 col. x 7” 42” $1,344 $1,092 $1,050 $882 $756 $714 $672

π 3 col. x 10.5” 31.5” $1,008 $819 $788 $662 $567 $536 $504

π 5 col. x 5.25” 26.25” $840 $683 $656 $551 $473 $446 $420

π 2 col. x 10.5” 21” $672 $546 $525 $441 $378 $357 $336

3 col. x 7” 21” $672 $546 $525 $441 $378 $357 $336

6 col. x 3” 18” $576 $468 $450 $378 $324 $306 $288

π 3 col. x 5.25” 15.75” $504 $410 $394 $331 $284 $268 $252

2 col. x 7” 14” $448 $364 $350 $294 $252 $238 $224

π 2 col. x 5.25” 10.5” $336 $273 $263 $221 $189 $179 $168

3 col. x 3.5” 10.5” $336 $273 $263 $221 $189 $179 $168

π 2 col. x 3” 6” $192 $156 $150 $126 $108 $102 $96

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

Sunday $1,150 Daily $700

1 col. x 2” Front Page Ear

Sunday $200 Daily $125

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Sunday ............... Thursday, 10:30 a.m.
Monday .............. Thursday, 10:30 a.m.
Tuesday ............. Thursday, 10:30 a.m.
Wednesday..............Friday, 10:30 a.m.
Thursday .............. Monday, 10:30 a.m.
Friday .................... Tuesday, 10:30 a.m.
Saturday ........Wednesday, 10:30 a.m.
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Sunday Readership 
349,500

Sunday Circulation 
149,347

Daily Readership 
235,800

Daily Circulation 
92,826

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits.

Local Section B • Pinellas

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

S
U

N
D

AY

12 col. x 21.5” 258” * $28,896 $23,994 $23,220 $19,350 $16,254 $15,480 $14,448

6 col. x 21.5” 129” $14,448 $11,997 $11,610 $9,675 $8,127 $7,740 $7,224

5 col. x 18” 90” $10,080 $8,370 $8,100 $6,750 $5,670 $5,400 $5,040

3 col. x 21.5” 64.5” $7,224 $5,999 $5,805 $4,838 $4,064 $3,870 $3,612

4 col. x 15.75” 63” $7,056 $5,859 $5,670 $4,725 $3,969 $3,780 $3,528

6 col. x 10.5” 63” $7,056 $5,859 $5,670 $4,725 $3,969 $3,780 $3,528

π 5 col. x 10.5” 52.5” $5,880 $4,883 $4,725 $3,938 $3,308 $3,150 $2,940

4 col. x 10.5” 42” $4,704 $3,906 $3,780 $3,150 $2,646 $2,520 $2,352

6 col. x 7” 42” $4,704 $3,906 $3,780 $3,150 $2,646 $2,520 $2,352

π 3 col. x 10.5” 31.5” $3,528 $2,930 $2,835 $2,363 $1,985 $1,890 $1,764

π 5 col. x 5.25” 26.25” $2,940 $2,441 $2,363 $1,969 $1,654 $1,575 $1,470

π 2 col. x 10.5” 21” $2,352 $1,953 $1,890 $1,575 $1,323 $1,260 $1,176

3 col. x 7” 21” $2,352 $1,953 $1,890 $1,575 $1,323 $1,260 $1,176

6 col. x 3” 18” $2,016 $1,674 $1,620 $1,350 $1,134 $1,080 $1,008

π 3 col. x 5.25” 15.75” $1,764 $1,465 $1,418 $1,181 $992 $945 $882

2 col. x 7” 14” $1,568 $1,302 $1,260 $1,050 $882 $840 $784

π 2 col. x 5.25” 10.5” $1,176 $977 $945 $788 $662 $630 $588

3 col. x 3.5” 10.5” $1,176 $977 $945 $788 $662 $630 $588

π 2 col. x 3” 6” $672 $558 $540 $450 $378 $360 $336

D
A

IL
Y

12 col. x 21.5” 258” * $20,640 $17,028 $16,512 $13,674 $11,610 $11,094 $10,320

6 col. x 21.5” 129” $10,320 $8,514 $8,256 $6,837 $5,805 $5,547 $5,160

5 col. x 18” 90” $7,200 $5,940 $5,760 $4,770 $4,050 $3,870 $3,600

3 col. x 21.5” 64.5” $5,160 $4,257 $4,128 $3,419 $2,903 $2,774 $2,580

4 col. x 15.75” 63” $5,040 $4,158 $4,032 $3,339 $2,835 $2,709 $2,520

6 col. x 10.5” 63” $5,040 $4,158 $4,032 $3,339 $2,835 $2,709 $2,520

π 5 col. x 10.5” 52.5” $4,200 $3,465 $3,360 $2,783 $2,363 $2,258 $2,100

4 col. x 10.5” 42” $3,360 $2,772 $2,688 $2,226 $1,890 $1,806 $1,680

6 col. x 7” 42” $3,360 $2,772 $2,688 $2,226 $1,890 $1,806 $1,680

π 3 col. x 10.5” 31.5” $2,520 $2,079 $2,016 $1,670 $1,418 $1,355 $1,260

π 5 col. x 5.25” 26.25” $2,100 $1,733 $1,680 $1,391 $1,181 $1,129 $1,050

π 2 col. x 10.5” 21” $1,680 $1,386 $1,344 $1,113 $945 $903 $840

3 col. x 7” 21” $1,680 $1,386 $1,344 $1,113 $945 $903 $840

6 col. x 3” 18” $1,440 $1,188 $1,152 $954 $810 $774 $720

π 3 col. x 5.25” 15.75” $1,260 $1,040 $1,008 $835 $709 $677 $630

2 col. x 7” 14” $1,120 $924 $896 $742 $630 $602 $560

π 2 col. x 5.25” 10.5” $840 $693 $672 $557 $473 $452 $420

3 col. x 3.5” 10.5” $840 $693 $672 $557 $473 $452 $420

π 2 col. x 3” 6” $480 $396 $384 $318 $270 $258 $240

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

Sunday $2,350 Daily $1,750

1 col. x 2” Front Page Ear

Sunday $425 Daily $300

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Sunday ............... Thursday, 10:30 a.m.
Monday .............. Thursday, 10:30 a.m.
Tuesday ............. Thursday, 10:30 a.m.
Wednesday..............Friday, 10:30 a.m.
Thursday .............. Monday, 10:30 a.m.
Friday .................... Tuesday, 10:30 a.m.
Saturday ........Wednesday, 10:30 a.m.
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Sunday Readership 
454,700

Sunday Circulation 
195,988

Daily Readership 
280,700

Daily Circulation 
98,508

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits.

Local Section B • Hillsborough/Central Pasco/East Pasco

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

S
U

N
D

AY

12 col. x 21.5” 258” * $35,346 $29,412 $28,122 $23,478 $19,866 $18,834 $17,544

6 col. x 21.5” 129” $17,673 $14,706 $14,061 $11,739 $9,933 $9,417 $8,772

5 col. x 18” 90” $12,330 $10,260 $9,810 $8,190 $6,930 $6,570 $6,120

3 col. x 21.5” 64.5” $8,837 $7,353 $7,031 $5,870 $4,967 $4,709 $4,386

4 col. x 15.75” 63” $8,631 $7,182 $6,867 $5,733 $4,851 $4,599 $4,284

6 col. x 10.5” 63” $8,631 $7,182 $6,867 $5,733 $4,851 $4,599 $4,284

π 5 col. x 10.5” 52.5” $7,193 $5,985 $5,723 $4,778 $4,043 $3,833 $3,570

4 col. x 10.5” 42” $5,754 $4,788 $4,578 $3,822 $3,234 $3,066 $2,856

6 col. x 7” 42” $5,754 $4,788 $4,578 $3,822 $3,234 $3,066 $2,856

π 3 col. x 10.5” 31.5” $4,316 $3,591 $3,434 $2,867 $2,426 $2,300 $2,142

π 5 col. x 5.25” 26.25” $3,596 $2,993 $2,861 $2,389 $2,021 $1,916 $1,785

π 2 col. x 10.5” 21” $2,877 $2,394 $2,289 $1,911 $1,617 $1,533 $1,428

3 col. x 7” 21” $2,877 $2,394 $2,289 $1,911 $1,617 $1,533 $1,428

6 col. x 3” 18” $2,466 $2,052 $1,962 $1,638 $1,386 $1,314 $1,224

π 3 col. x 5.25” 15.75” $2,158 $1,796 $1,717 $1,433 $1,213 $1,150 $1,071

2 col. x 7” 14” $1,918 $1,596 $1,526 $1,274 $1,078 $1,022 $952

π 2 col. x 5.25” 10.5” $1,439 $1,197 $1,145 $956 $809 $767 $714

3 col. x 3.5” 10.5” $1,439 $1,197 $1,145 $956 $809 $767 $714

π 2 col. x 3” 6” $822 $684 $654 $546 $462 $438 $408

D
A

IL
Y

12 col. x 21.5” 258” * $21,672 $18,060 $17,286 $14,448 $12,126 $11,610 $10,836

6 col. x 21.5” 129” $10,836 $9,030 $8,643 $7,224 $6,063 $5,805 $5,418

5 col. x 18” 90” $7,560 $6,300 $6,030 $5,040 $4,230 $4,050 $3,780

3 col. x 21.5” 64.5” $5,418 $4,515 $4,322 $3,612 $3,032 $2,903 $2,709

4 col. x 15.75” 63” $5,292 $4,410 $4,221 $3,528 $2,961 $2,835 $2,646

6 col. x 10.5” 63” $5,292 $4,410 $4,221 $3,528 $2,961 $2,835 $2,646

π 5 col. x 10.5” 52.5” $4,410 $3,675 $3,518 $2,940 $2,468 $2,363 $2,205

4 col. x 10.5” 42” $3,528 $2,940 $2,814 $2,352 $1,974 $1,890 $1,764

6 col. x 7” 42” $3,528 $2,940 $2,814 $2,352 $1,974 $1,890 $1,764

π 3 col. x 10.5” 31.5” $2,646 $2,205 $2,111 $1,764 $1,481 $1,418 $1,323

π 5 col. x 5.25” 26.25” $2,205 $1,838 $1,759 $1,470 $1,234 $1,181 $1,103

π 2 col. x 10.5” 21” $1,764 $1,470 $1,407 $1,176 $987 $945 $882

3 col. x 7” 21” $1,764 $1,470 $1,407 $1,176 $987 $945 $882

6 col. x 3” 18” $1,512 $1,260 $1,206 $1,008 $846 $810 $756

π 3 col. x 5.25” 15.75” $1,323 $1,103 $1,055 $882 $740 $709 $662

2 col. x 7” 14” $1,176 $980 $938 $784 $658 $630 $588

π 2 col. x 5.25” 10.5” $882 $735 $704 $588 $494 $473 $441

3 col. x 3.5” 10.5” $882 $735 $704 $588 $494 $473 $441

π 2 col. x 3” 6” $504 $420 $402 $336 $282 $270 $252

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

Sunday $2,650 Daily $1,750

1 col. x 2” Front Page Ear

Sunday $500 Daily $300

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Sunday ............... Thursday, 10:30 a.m.
Monday .............. Thursday, 10:30 a.m.
Tuesday ............. Thursday, 10:30 a.m.
Wednesday..............Friday, 10:30 a.m.
Thursday .............. Monday, 10:30 a.m.
Friday .................... Tuesday, 10:30 a.m.
Saturday ........Wednesday, 10:30 a.m.
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Sunday Readership 
1,069,600

Sunday Circulation 
475,942

Daily Readership 
666,600

Daily Circulation 
271,593

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Sports

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

$2,500

1 col. x 2” Front Page Ear

$350

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes   Space/Copy Deadline

Sunday ............... Thursday, 10:30 a.m.
Monday .............. Thursday, 10:30 a.m.
Tuesday ............. Thursday, 10:30 a.m.
Wednesday..............Friday, 10:30 a.m.
Thursday .............. Monday, 10:30 a.m.
Friday .................... Tuesday, 10:30 a.m.
Saturday ........Wednesday, 10:30 a.m.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks

Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

S
U

N
D

AY

12 col. x 21.5” 258” * $42,828 $35,604 $34,314 $28,638 $24,252 $22,962 $21,414

6 col. x 21.5” 129” $21,414 $17,802 $17,157 $14,319 $12,126 $11,481 $10,707

5 col. x 18” 90” $14,940 $12,420 $11,970 $9,990 $8,460 $8,010 $7,470

3 col. x 21.5” 64.5” $10,707 $8,901 $8,579 $7,160 $6,063 $5,741 $5,354

4 col. x 15.75” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

6 col. x 10.5” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

π 5 col. x 10.5” 52.5” $8,715 $7,245 $6,983 $5,828 $4,935 $4,673 $4,358

4 col. x 10.5” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

6 col. x 7” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

π 3 col. x 10.5” 31.5” $5,229 $4,347 $4,190 $3,497 $2,961 $2,804 $2,615

π 5 col. x 5.25” 26.25” $4,358 $3,623 $3,491 $2,914 $2,468 $2,336 $2,179

π 2 col. x 10.5” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

3 col. x 7” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

6 col. x 3” 18” $2,988 $2,484 $2,394 $1,998 $1,692 $1,602 $1,494

π 3 col. x 5.25” 15.75” $2,615 $2,174 $2,095 $1,748 $1,481 $1,402 $1,307

2 col. x 7” 14” $2,324 $1,932 $1,862 $1,554 $1,316 $1,246 $1,162

π 2 col. x 5.25” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

3 col. x 3.5” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

π 2 col. x 3” 6” $996 $828 $798 $666 $564 $534 $498
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BayLink • Full Run Sunday & Daily

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

Sunday $3,000 Daily $1,800

2 col. x 3” Front Page Ear

Sunday $800 Daily $700

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

S
U

N
D

AY

12 col. x 21.5” 258” * $42,828 $35,604 $34,314 $28,638 $24,252 $22,962 $21,414

6 col. x 21.5” 129” $21,414 $17,802 $17,157 $14,319 $12,126 $11,481 $10,707

5 col. x 18” 90” $14,940 $12,420 $11,970 $9,990 $8,460 $8,010 $7,470

3 col. x 21.5” 64.5” $10,707 $8,901 $8,579 $7,160 $6,063 $5,741 $5,354

4 col. x 15.75” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

6 col. x 10.5” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

π 5 col. x 10.5” 52.5” $8,715 $7,245 $6,983 $5,828 $4,935 $4,673 $4,358

4 col. x 10.5” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

6 col. x 7” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

π 3 col. x 10.5” 31.5” $5,229 $4,347 $4,190 $3,497 $2,961 $2,804 $2,615

π 5 col. x 5.25” 26.25” $4,358 $3,623 $3,491 $2,914 $2,468 $2,336 $2,179

π 2 col. x 10.5” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

3 col. x 7” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

6 col. x 3” 18” $2,988 $2,484 $2,394 $1,998 $1,692 $1,602 $1,494

π 3 col. x 5.25” 15.75” $2,615 $2,174 $2,095 $1,748 $1,481 $1,402 $1,307

2 col. x 7” 14” $2,324 $1,932 $1,862 $1,554 $1,316 $1,246 $1,162

π 2 col. x 5.25” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

3 col. x 3.5” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

π 2 col. x 3” 6” $996 $828 $798 $666 $564 $534 $498

D
A

IL
Y

12 col. x 21.5” 258” * $24,252 $20,382 $19,350 $16,254 $13,674 $12,900 $12,126

6 col. x 21.5” 129” $12,126 $10,191 $9,675 $8,127 $6,837 $6,450 $6,063

5 col. x 18” 90” $8,460 $7,110 $6,750 $5,670 $4,770 $4,500 $4,230

3 col. x 21.5” 64.5” $6,063 $5,096 $4,838 $4,064 $3,419 $3,225 $3,032

4 col. x 15.75” 63” $5,922 $4,977 $4,725 $3,969 $3,339 $3,150 $2,961

6 col. x 10.5” 63” $5,922 $4,977 $4,725 $3,969 $3,339 $3,150 $2,961

π 5 col. x 10.5” 52.5” $4,935 $4,148 $3,938 $3,308 $2,783 $2,625 $2,468

4 col. x 10.5” 42” $3,948 $3,318 $3,150 $2,646 $2,226 $2,100 $1,974

6 col. x 7” 42” $3,948 $3,318 $3,150 $2,646 $2,226 $2,100 $1,974

π 3 col. x 10.5” 31.5” $2,961 $2,489 $2,363 $1,985 $1,670 $1,575 $1,481

π 5 col. x 5.25” 26.25” $2,468 $2,074 $1,969 $1,654 $1,391 $1,313 $1,234

π 2 col. x 10.5” 21” $1,974 $1,659 $1,575 $1,323 $1,113 $1,050 $987

3 col. x 7” 21” $1,974 $1,659 $1,575 $1,323 $1,113 $1,050 $987

6 col. x 3” 18” $1,692 $1,422 $1,350 $1,134 $954 $900 $846

π 3 col. x 5.25” 15.75” $1,481 $1,244 $1,181 $992 $835 $788 $740

2 col. x 7” 14” $1,316 $1,106 $1,050 $882 $742 $700 $658

π 2 col. x 5.25” 10.5” $987 $830 $788 $662 $557 $525 $494

3 col. x 3.5” 10.5” $987 $830 $788 $662 $557 $525 $494

π 2 col. x 3” 6” $564 $474 $450 $378 $318 $300 $282

Sunday Readership 
1,069,600

Sunday Circulation 
475,942

Daily Readership 
666,600

Daily Circulation 
271,593

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

HERNANDO CITRUS
  Sunday         Daily 
Readership 117,100 51,400 
Circulation 37,310          21,577 
 
PASCO Sunday         Daily 
Readership           222,700 110,100 
Circulation    75,507 37,325 
 
PINELLAS           Sunday Daily 
Readership          349,500 235,800 
Circulation                  149,347        92,826 
 
HILLSBOROUGH   Sunday Daily
Readership                372,800        231,200
Circulation                 160,674           81,107
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Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

H
E

R
N

A
N

D
O

/C
IT

R
U

S

12 col. x 21.5” 258” * $7,224 $6,192 $5,934 $4,902 $4,128 $3,870 $3,612

6 col. x 21.5” 129” $3,612 $3,096 $2,967 $2,451 $2,064 $1,935 $1,806

5 col. x 18” 90” $2,520 $2,160 $2,070 $1,710 $1,440 $1,350 $1,260

3 col. x 21.5” 64.5” $1,806 $1,548 $1,484 $1,226 $1,032 $968 $903

4 col. x 15.75” 63” $1,764 $1,512 $1,449 $1,197 $1,008 $945 $882

6 col. x 10.5” 63” $1,764 $1,512 $1,449 $1,197 $1,008 $945 $882

π 5 col. x 10.5” 52.5” $1,470 $1,260 $1,208 $998 $840 $788 $735

4 col. x 10.5” 42” $1,176 $1,008 $966 $798 $672 $630 $588

6 col. x 7” 42” $1,176 $1,008 $966 $798 $672 $630 $588

π 3 col. x 10.5” 31.5” $882 $756 $725 $599 $504 $473 $441

π 5 col. x 5.25” 26.25” $735 $630 $604 $499 $420 $394 $368

π 2 col. x 10.5” 21” $588 $504 $483 $399 $336 $315 $294

3 col. x 7” 21” $588 $504 $483 $399 $336 $315 $294

6 col. x 3” 18” $504 $432 $414 $342 $288 $270 $252

π 3 col. x 5.25” 15.75” $441 $378 $362 $299 $252 $236 $221

2 col. x 7” 14” $392 $336 $322 $266 $224 $210 $196

π 2 col. x 5.25” 10.5” $294 $252 $242 $200 $168 $158 $147

3 col. x 3.5” 10.5” $294 $252 $242 $200 $168 $158 $147

π 2 col. x 3” 6” $168 $144 $138 $114 $96 $90 $84

PA
S

C
O

12 col. x 21.5” 258” * $13,674 $11,352 $10,836 $9,030 $7,740 $6,708 $5,418

6 col. x 21.5” 129” $6,837 $5,676 $5,418 $4,515 $3,870 $3,354 $2,709

5 col. x 18” 90” $4,770 $3,960 $3,780 $3,150 $2,700 $2,340 $1,890

3 col. x 21.5” 64.5” $3,419 $2,838 $2,709 $2,258 $1,935 $1,677 $1,355

4 col. x 15.75” 63” $3,339 $2,772 $2,646 $2,205 $1,890 $1,638 $1,323

6 col. x 10.5” 63” $3,339 $2,772 $2,646 $2,205 $1,890 $1,638 $1,323

π 5 col. x 10.5” 52.5” $2,783 $2,310 $2,205 $1,838 $1,575 $1,365 $1,103

4 col. x 10.5” 42” $2,226 $1,848 $1,764 $1,470 $1,260 $1,092 $882

6 col. x 7” 42” $2,226 $1,848 $1,764 $1,470 $1,260 $1,092 $882

π 3 col. x 10.5” 31.5” $1,670 $1,386 $1,323 $1,103 $945 $819 $662

π 5 col. x 5.25” 26.25” $1,391 $1,155 $1,103 $919 $788 $683 $551

π 2 col. x 10.5” 21” $1,113 $924 $882 $735 $630 $546 $441

3 col. x 7” 21” $1,113 $924 $882 $735 $630 $546 $441

6 col. x 3” 18” $954 $792 $756 $630 $540 $468 $378

π 3 col. x 5.25” 15.75” $835 $693 $662 $551 $473 $410 $331

2 col. x 7” 14” $742 $616 $588 $490 $420 $364 $294

π 2 col. x 5.25” 10.5” $557 $462 $441 $368 $315 $273 $221

3 col. x 3.5” 10.5” $557 $462 $441 $368 $315 $273 $221

π 2 col. x 3” 6” $318 $264 $252 $210 $180 $156 $126

BayLink • Sunday Zoned Rates

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

P
IN

E
LL

A
S

12 col. x 21.5” 258” * $27,864 $23,220 $22,188 $18,576 $15,738 $13,932 $11,094

6 col. x 21.5” 129” $13,932 $11,610 $11,094 $9,288 $7,869 $6,966 $5,547

5 col. x 18” 90” $9,720 $8,100 $7,740 $6,480 $5,490 $4,860 $3,870

3 col. x 21.5” 64.5” $6,966 $5,805 $5,547 $4,644 $3,935 $3,483 $2,774

4 col. x 15.75” 63” $6,804 $5,670 $5,418 $4,536 $3,843 $3,402 $2,709

6 col. x 10.5” 63” $6,804 $5,670 $5,418 $4,536 $3,843 $3,402 $2,709

π 5 col. x 10.5” 52.5” $5,670 $4,725 $4,515 $3,780 $3,203 $2,835 $2,258

4 col. x 10.5” 42” $4,536 $3,780 $3,612 $3,024 $2,562 $2,268 $1,806

6 col. x 7” 42” $4,536 $3,780 $3,612 $3,024 $2,562 $2,268 $1,806

π 3 col. x 10.5” 31.5” $3,402 $2,835 $2,709 $2,268 $1,922 $1,701 $1,355

π 5 col. x 5.25” 26.25” $2,835 $2,363 $2,258 $1,890 $1,601 $1,418 $1,129

π 2 col. x 10.5” 21” $2,268 $1,890 $1,806 $1,512 $1,281 $1,134 $903

3 col. x 7” 21” $2,268 $1,890 $1,806 $1,512 $1,281 $1,134 $903

6 col. x 3” 18” $1,944 $1,620 $1,548 $1,296 $1,098 $972 $774

π 3 col. x 5.25” 15.75” $1,701 $1,418 $1,355 $1,134 $961 $851 $677

2 col. x 7” 14” $1,512 $1,260 $1,204 $1,008 $854 $756 $602

π 2 col. x 5.25” 10.5” $1,134 $945 $903 $756 $641 $567 $452

3 col. x 3.5” 10.5” $1,134 $945 $903 $756 $641 $567 $452

π 2 col. x 3” 6” $648 $540 $516 $432 $366 $324 $258

H
IL

LS
B

O
R

O
U

G
H

12 col. x 21.5” 258” * $28,896 $23,994 $23,220 $19,350 $16,512 $14,448 $11,610

6 col. x 21.5” 129” $14,448 $11,997 $11,610 $9,675 $8,256 $7,224 $5,805

5 col. x 18” 90” $10,080 $8,370 $8,100 $6,750 $5,760 $5,040 $4,050

3 col. x 21.5” 64.5” $7,224 $5,999 $5,805 $4,838 $4,128 $3,612 $2,903

4 col. x 15.75” 63” $7,056 $5,859 $5,670 $4,725 $4,032 $3,528 $2,835

6 col. x 10.5” 63” $7,056 $5,859 $5,670 $4,725 $4,032 $3,528 $2,835

π 5 col. x 10.5” 52.5” $5,880 $4,883 $4,725 $3,938 $3,360 $2,940 $2,363

4 col. x 10.5” 42” $4,704 $3,906 $3,780 $3,150 $2,688 $2,352 $1,890

6 col. x 7” 42” $4,704 $3,906 $3,780 $3,150 $2,688 $2,352 $1,890

π 3 col. x 10.5” 31.5” $3,528 $2,930 $2,835 $2,363 $2,016 $1,764 $1,418

π 5 col. x 5.25” 26.25” $2,940 $2,441 $2,363 $1,969 $1,680 $1,470 $1,181

π 2 col. x 10.5” 21” $2,352 $1,953 $1,890 $1,575 $1,344 $1,176 $945

3 col. x 7” 21” $2,352 $1,953 $1,890 $1,575 $1,344 $1,176 $945

6 col. x 3” 18” $2,016 $1,674 $1,620 $1,350 $1,152 $1,008 $810

π 3 col. x 5.25” 15.75” $1,764 $1,465 $1,418 $1,181 $1,008 $882 $709

2 col. x 7” 14” $1,568 $1,302 $1,260 $1,050 $896 $784 $630

π 2 col. x 5.25” 10.5” $1,176 $977 $945 $788 $672 $588 $473

3 col. x 3.5” 10.5” $1,176 $977 $945 $788 $672 $588 $473

π 2 col. x 3” 6” $672 $558 $540 $450 $384 $336 $270
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Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

H
E

R
N

A
N

D
O

/C
IT

R
U

S

12 col. x 21.5” 258” * $4,902 $4,128 $3,870 $3,354 $2,838 $2,580 $2,322

6 col. x 21.5” 129” $2,451 $2,064 $1,935 $1,677 $1,419 $1,290 $1,161

5 col. x 18” 90” $1,710 $1,440 $1,350 $1,170 $990 $900 $810

3 col. x 21.5” 64.5” $1,226 $1,032 $968 $839 $710 $645 $581

4 col. x 15.75” 63” $1,197 $1,008 $945 $819 $693 $630 $567

6 col. x 10.5” 63” $1,197 $1,008 $945 $819 $693 $630 $567

π 5 col. x 10.5” 52.5” $998 $840 $788 $683 $578 $525 $473

4 col. x 10.5” 42” $798 $672 $630 $546 $462 $420 $378

6 col. x 7” 42” $798 $672 $630 $546 $462 $420 $378

π 3 col. x 10.5” 31.5” $599 $504 $473 $410 $347 $315 $284

π 5 col. x 5.25” 26.25” $499 $420 $394 $341 $289 $263 $236

π 2 col. x 10.5” 21” $399 $336 $315 $273 $231 $210 $189

3 col. x 7” 21” $399 $336 $315 $273 $231 $210 $189

6 col. x 3” 18” $342 $288 $270 $234 $198 $180 $162

π 3 col. x 5.25” 15.75” $299 $252 $236 $205 $173 $158 $142

2 col. x 7” 14” $266 $224 $210 $182 $154 $140 $126

π 2 col. x 5.25” 10.5” $200 $168 $158 $137 $116 $105 $95

3 col. x 3.5” 10.5” $200 $168 $158 $137 $116 $105 $95

π 2 col. x 3” 6” $114 $96 $90 $78 $66 $60 $54

PA
S

C
O

12 col. x 21.5” 258” * $6,966 $5,934 $5,676 $4,644 $3,870 $3,612 $2,838

6 col. x 21.5” 129” $3,483 $2,967 $2,838 $2,322 $1,935 $1,806 $1,419

5 col. x 18” 90” $2,430 $2,070 $1,980 $1,620 $1,350 $1,260 $990

3 col. x 21.5” 64.5” $1,742 $1,484 $1,419 $1,161 $968 $903 $710

4 col. x 15.75” 63” $1,701 $1,449 $1,386 $1,134 $945 $882 $693

6 col. x 10.5” 63” $1,701 $1,449 $1,386 $1,134 $945 $882 $693

π 5 col. x 10.5” 52.5” $1,418 $1,208 $1,155 $945 $788 $735 $578

4 col. x 10.5” 42” $1,134 $966 $924 $756 $630 $588 $462

6 col. x 7” 42” $1,134 $966 $924 $756 $630 $588 $462

π 3 col. x 10.5” 31.5” $567 $483 $462 $378 $315 $294 $231

π 5 col. x 5.25” 26.25” $851 $725 $693 $567 $473 $441 $347

π 2 col. x 10.5” 21” $709 $604 $578 $473 $394 $368 $289

3 col. x 7” 21” $567 $483 $462 $378 $315 $294 $231

6 col. x 3” 18” $486 $414 $396 $324 $270 $252 $198

π 3 col. x 5.25” 15.75” $425 $362 $347 $284 $236 $221 $173

2 col. x 7” 14” $378 $322 $308 $252 $210 $196 $154

π 2 col. x 5.25” 10.5” $284 $242 $231 $189 $158 $147 $116

3 col. x 3.5” 10.5” $284 $242 $231 $189 $158 $147 $116

π 2 col. x 3” 6” $162 $138 $132 $108 $90 $84 $66

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

P
IN

E
LL

A
S

12 col. x 21.5” 258” * $20,898 $17,544 $16,770 $13,932 $11,868 $10,578 $8,514

6 col. x 21.5” 129” $10,449 $8,772 $8,385 $6,966 $5,934 $5,289 $4,257

5 col. x 18” 90” $7,290 $6,120 $5,850 $4,860 $4,140 $3,690 $2,970

3 col. x 21.5” 64.5” $5,225 $4,386 $4,193 $3,483 $2,967 $2,645 $2,129

4 col. x 15.75” 63” $5,103 $4,284 $4,095 $3,402 $2,898 $2,583 $2,079

6 col. x 10.5” 63” $5,103 $4,284 $4,095 $3,402 $2,898 $2,583 $2,079

π 5 col. x 10.5” 52.5” $4,253 $3,570 $3,413 $2,835 $2,415 $2,153 $1,733

4 col. x 10.5” 42” $3,402 $2,856 $2,730 $2,268 $1,932 $1,722 $1,386

6 col. x 7” 42” $3,402 $2,856 $2,730 $2,268 $1,932 $1,722 $1,386

π 3 col. x 10.5” 31.5” $1,701 $1,428 $1,365 $1,134 $966 $861 $693

π 5 col. x 5.25” 26.25” $2,552 $2,142 $2,048 $1,701 $1,449 $1,292 $1,040

π 2 col. x 10.5” 21” $2,126 $1,785 $1,706 $1,418 $1,208 $1,076 $866

3 col. x 7” 21” $1,701 $1,428 $1,365 $1,134 $966 $861 $693

6 col. x 3” 18” $1,458 $1,224 $1,170 $972 $828 $738 $594

π 3 col. x 5.25” 15.75” $1,276 $1,071 $1,024 $851 $725 $646 $520

2 col. x 7” 14” $1,134 $952 $910 $756 $644 $574 $462

π 2 col. x 5.25” 10.5” $851 $714 $683 $567 $483 $431 $347

3 col. x 3.5” 10.5” $851 $714 $683 $567 $483 $431 $347

π 2 col. x 3” 6” $486 $408 $390 $324 $276 $246 $198

H
IL

LS
B

O
R

O
U

G
H

12 col. x 21.5” 258” * $17,802 $14,706 $14,190 $11,868 $10,062 $8,772 $7,224

6 col. x 21.5” 129” $8,901 $7,353 $7,095 $5,934 $5,031 $4,386 $3,612

5 col. x 18” 90” $6,210 $5,130 $4,950 $4,140 $3,510 $3,060 $2,520

3 col. x 21.5” 64.5” $4,451 $3,677 $3,548 $2,967 $2,516 $2,193 $1,806

4 col. x 15.75” 63” $4,347 $3,591 $3,465 $2,898 $2,457 $2,142 $1,764

6 col. x 10.5” 63” $4,347 $3,591 $3,465 $2,898 $2,457 $2,142 $1,764

π 5 col. x 10.5” 52.5” $3,623 $2,993 $2,888 $2,415 $2,048 $1,785 $1,470

4 col. x 10.5” 42” $2,898 $2,394 $2,310 $1,932 $1,638 $1,428 $1,176

6 col. x 7” 42” $2,898 $2,394 $2,310 $1,932 $1,638 $1,428 $1,176

π 3 col. x 10.5” 31.5” $1,449 $1,197 $1,155 $966 $819 $714 $588

π 5 col. x 5.25” 26.25” $2,174 $1,796 $1,733 $1,449 $1,229 $1,071 $882

π 2 col. x 10.5” 21” $1,811 $1,496 $1,444 $1,208 $1,024 $893 $735

3 col. x 7” 21” $1,449 $1,197 $1,155 $966 $819 $714 $588

6 col. x 3” 18” $1,242 $1,026 $990 $828 $702 $612 $504

π 3 col. x 5.25” 15.75” $1,087 $898 $866 $725 $614 $536 $441

2 col. x 7” 14” $966 $798 $770 $644 $546 $476 $392

π 2 col. x 5.25” 10.5” $725 $599 $578 $483 $410 $357 $294

3 col. x 3.5” 10.5” $725 $599 $578 $483 $410 $357 $294

π 2 col. x 3” 6” $414 $342 $330 $276 $234 $204 $168

BayLink • Daily Zoned Rates
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Readership 
38,800

Circulation 
16,565

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits.

Hernando Times

Premium Ads Color included. Discounts do not apply.

6 col. x 3” Front Page Banner 1 col. x 2” Front Page Ear

$300 $75

Same Ad Discount 
10% off ........................................................ 2 ads/zones in 7 days
15% off ........................................................3 ads/zones in 7 days
20% off .................................................... 4+ ads/zones in 7 days
Place your display ad in multiple zones, publications, or run dates and 
receive a discount on all* ads. *Same Ad Discount available to SAME 
display ad running within 7 days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. Not applicable to premium 
ad positions or special discount rated ads.

Color Rates
$1,000 & Under  .................................................50% premium*
$1,001 - 5,000  ....................................................  40% premium
$5,001 & Over ....................................................... 30% premium 
*Minimum color charge is $100. Maximum is $3,500. Color charges are 
not rounded to the closest dollar. Sunday doubletruck is $5,125.  Daily is 
$4,500. Color is calculated after any frequency discount on a per ad basis 
as a premium on the space.

Publishes                                   Space/Copy Deadline

Friday ...............................................................Tuesday, 10:30 a.m.
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Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000
12 col. x 21.5” 258” * $3,354 $2,580 $2,064 $1,806 $1,548 

6 col. x 21.5” 129” $1,677 $1,290 $1,032 $903 $774 

5 col. x 18” 90” $1,170 $900 $720 $630 $540 

3 col. x 21.5” 64.5” $839 $645 $516 $452 $387 

4 col. x 15.75” 63” $819 $630 $504 $441 $378 

6 col. x 10.5” 63” $819 $630 $504 $441 $378 

π 5 col. x 10.5” 52.5” $683 $525 $420 $368 $315 

4 col. x 10.5” 42” $546 $420 $336 $294 $252 

6 col. x 7” 42” $546 $420 $336 $294 $252 

π 3 col. x 10.5” 31.5” $410 $315 $252 $221 $189 

π 5 col. x 5.25” 26.25” $341 $263 $210 $184 $158 

π 2 col. x 10.5” 21” $273 $210 $168 $147 $126 

3 col. x 7” 21” $273 $210 $168 $147 $126 

6 col. x 3” 18” $234 $180 $144 $126 $108 

π 3 col. x 5.25” 15.75” $205 $158 $126 $110 $95 

2 col. x 7” 14” $182 $140 $112 $98 $84 

π 2 col. x 5.25” 10.5” $137 $105 $84 $74 $63 

3 col. x 3.5” 10.5” $137 $105 $84 $74 $63 

π 2 col. x 3” 6” $78 $60 $48 $42 $36 
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Readership 
110,100

Circulation 
37,325

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits.

Pasco Times

Premium Ads Color included. Discounts do not apply.

6 col. x 3” Front Page Banner 1 col. x 2” Front Page Ear

$500 $100

Same Ad Discount 
10% off ........................................................2 ads/zones in 7 days
15% off ........................................................3 ads/zones in 7 days
20% off ....................................................4+ ads/zones in 7 days
Place your display ad in multiple zones, publications, or run dates and 
receive a discount on all* ads. *Same Ad Discount available to SAME 
display ad running within 7 days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. Not applicable to premium 
ad positions or special discount rated ads.

Color Rates
$1,000 & Under ................................................. 50% premium*
$1,001 - 5,000  ....................................................  40% premium
$5,001 & Over ....................................................... 30% premium 
*Minimum color charge is $100. Maximum is $3,500. Color charges are 
not rounded to the closest dollar. Sunday doubletruck is $5,125.  Daily is 
$4,500. Color is calculated after any frequency discount on a per ad basis 
as a premium on the space.

Publishes                             Space/Copy Deadline
Friday ...............................................................Tuesday, 10:30 a.m. 
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Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000
12 col. x 21.5” 258” * $7,482 $5,934 $4,902 $3,612 $2,838

6 col. x 21.5” 129” $3,741 $2,967 $2,451 $1,806 $1,419

5 col. x 18” 90” $2,610 $2,070 $1,710 $1,260 $990

3 col. x 21.5” 64.5” $1,871 $1,484 $1,226 $903 $710

4 col. x 15.75” 63” $1,827 $1,449 $1,197 $882 $693

6 col. x 10.5” 63” $1,827 $1,449 $1,197 $882 $693

π 5 col. x 10.5” 52.5” $1,523 $1,208 $998 $735 $578

4 col. x 10.5” 42” $1,218 $966 $798 $588 $462

6 col. x 7” 42” $1,218 $966 $798 $588 $462

π 3 col. x 10.5” 31.5” $914 $725 $599 $441 $347

π 5 col. x 5.25” 26.25” $761 $604 $499 $368 $289

π 2 col. x 10.5” 21” $609 $483 $399 $294 $231

3 col. x 7” 21” $609 $483 $399 $294 $231

6 col. x 3” 18” $522 $414 $342 $252 $198

π 3 col. x 5.25” 15.75” $457 $362 $299 $221 $173

2 col. x 7” 14” $406 $322 $266 $196 $154

π 2 col. x 5.25” 10.5” $305 $242 $200 $147 $116

3 col. x 3.5” 10.5” $305 $242 $200 $147 $116

π 2 col. x 3” 6” $174 $138 $114 $84 $66
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Readership 
90,400

Circulation 
35,599

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits.

North Pinellas & Clearwater Times
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Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

$500

1 col. x 2” Front Page Ear

$100

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Friday .................... Tuesday, 10:30 a.m.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000
12 col. x 21.5” 258” * $7,740 $6,192 $5,160 $3,870 $3,096

6 col. x 21.5” 129” $3,870 $3,096 $2,580 $1,935 $1,548

5 col. x 18” 90” $2,700 $2,160 $1,800 $1,350 $1,080

3 col. x 21.5” 64.5” $1,935 $1,548 $1,290 $968 $774

4 col. x 15.75” 63” $1,890 $1,512 $1,260 $945 $756

6 col. x 10.5” 63” $1,890 $1,512 $1,260 $945 $756

π 5 col. x 10.5” 52.5” $1,575 $1,260 $1,050 $788 $630

4 col. x 10.5” 42” $1,260 $1,008 $840 $630 $504

6 col. x 7” 42” $1,260 $1,008 $840 $630 $504

π 3 col. x 10.5” 31.5” $945 $756 $630 $473 $378

π 5 col. x 5.25” 26.25” $788 $630 $525 $394 $315

π 2 col. x 10.5” 21” $630 $504 $420 $315 $252

3 col. x 7” 21” $630 $504 $420 $315 $252

6 col. x 3” 18” $540 $432 $360 $270 $216

π 3 col. x 5.25” 15.75” $473 $378 $315 $236 $189

2 col. x 7” 14” $420 $336 $280 $210 $168

π 2 col. x 5.25” 10.5” $315 $252 $210 $158 $126

3 col. x 3.5” 10.5” $315 $252 $210 $158 $126

π 2 col. x 3” 6” $180 $144 $120 $90 $72
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St. Pete Times • Mid-County/Beaches/St. Pete
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Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

$400 Mid-County or St. Pete • $250 Beaches

1 col. x 2” Front Page Ear

$100 Mid-County or St. Pete • $50 Beaches

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes   Space/Copy Deadline

Friday .................... Tuesday, 10:30 a.m.
Readership Circulation

π Mid-County 61,700 24,287

π Beaches 32,200 12,682

π St. Pete 56,400 21,742
Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 

circulation based on the 2015 AAM Audits.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Mid-County Beaches St. Pete
Annual Frequency 3 wks 6 wks 13 wks 26 wks 3 wks 6 wks 13 wks 26 wks 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10K $25K $50K Open $2,000 $10K $25K $50K Open $2,000 $10K $25K $50K
12 col. x 21.5” 258” * $5,934 $4,644 $3,870 $2,838 $2,322 $2,838 $2,322 $2,064 $1,548 $1,290 $5,160 $4,128 $3,354 $2,580 $2,064

6 col. x 21.5” 129” $2,967 $2,322 $1,935 $1,419 $1,161 $1,419 $1,161 $1,032 $774 $645 $2,580 $2,064 $1,677 $1,290 $1,032

5 col. x 18” 90” $2,070 $1,620 $1,350 $990 $810 $990 $810 $720 $540 $450 $1,800 $1,440 $1,170 $900 $720

3 col. x 21.5” 64.5” $1,484 $1,161 $968 $710 $581 $710 $581 $516 $387 $323 $1,290 $1,032 $839 $645 $516

4 col. x 15.75” 63” $1,449 $1,134 $945 $693 $567 $693 $567 $504 $378 $315 $1,260 $1,008 $819 $630 $504

6 col. x 10.5” 63” $1,449 $1,134 $945 $693 $567 $693 $567 $504 $378 $315 $1,260 $1,008 $819 $630 $504

π 5 col. x 10.5” 52.5” $1,208 $945 $788 $578 $473 $578 $473 $420 $315 $263 $1,050 $840 $683 $525 $420

4 col. x 10.5” 42” $966 $756 $630 $462 $378 $462 $378 $336 $252 $210 $840 $672 $546 $420 $336

6 col. x 7” 42” $966 $756 $630 $462 $378 $462 $378 $336 $252 $210 $840 $672 $546 $420 $336

π 3 col. x 10.5” 31.5” $725 $567 $473 $347 $284 $347 $284 $252 $189 $158 $630 $504 $410 $315 $252

π 5 col. x 5.25” 26.25” $604 $473 $394 $289 $236 $289 $236 $210 $158 $131 $525 $420 $341 $263 $210

π 2 col. x 10.5” 21” $483 $378 $315 $231 $189 $231 $189 $168 $126 $105 $420 $336 $273 $210 $168

3 col. x 7” 21” $483 $378 $315 $231 $189 $231 $189 $168 $126 $105 $420 $336 $273 $210 $168

6 col. x 3” 18” $414 $324 $270 $198 $162 $198 $162 $144 $108 $90 $360 $288 $234 $180 $144

π 3 col. x 5.25” 15.75” $362 $284 $236 $173 $142 $173 $142 $126 $95 $79 $315 $252 $205 $158 $126

2 col. x 7” 14” $322 $252 $210 $154 $126 $154 $126 $112 $84 $70 $280 $224 $182 $140 $112

π 2 col. x 5.25” 10.5” $242 $189 $158 $116 $95 $116 $95 $84 $63 $53 $210 $168 $137 $105 $84

3 col. x 3.5” 10.5” $242 $189 $158 $116 $95 $116 $95 $84 $63 $53 $210 $168 $137 $105 $84

π 2 col. x 3” 6” $138 $108 $90 $66 $54 $66 $54 $48 $36 $30 $120 $96 $78 $60 $48
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Tampa Tribune • North/City/Southeast • Friday

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Friday .................... Tuesday, 10:30 a.m.

Readership Circulation

π North 95,000 33,347

π City 48,900 17,158

π Southeast 87,200 30,602
Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 

circulation based on the 2015 AAM Audits.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

North City Southeast
Annual Frequency 3 wks 6 wks 13 wks 26 wks 3 wks 6 wks 13 wks 26 wks 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2K $10K $25K $50K Open $2K $10K $25K $50K Open $2K $10K $25K $50K

12 col. x 21.5” 258” * $6,450 $5,160 $4,386 $3,354 $2,580 $3,354 $2,580 $2,322 $1,548 $1,290 $5,934 $4,902 $3,870 $3,096 $2,322

6 col. x 21.5” 129” $3,225 $2,580 $2,193 $1,677 $1,290 $1,677 $1,290 $1,161 $774 $645 $2,967 $2,451 $1,935 $1,548 $1,161

5 col. x 18” 90” $2,250 $1,800 $1,530 $1,170 $900 $1,170 $900 $810 $540 $450 $2,070 $1,710 $1,350 $1,080 $810

3 col. x 21.5” 64.5” $1,613 $1,290 $1,097 $839 $645 $839 $645 $581 $387 $323 $1,484 $1,226 $968 $774 $581

4 col. x 15.75” 63” $1,575 $1,260 $1,071 $819 $630 $819 $630 $567 $378 $315 $1,449 $1,197 $945 $756 $567

6 col. x 10.5” 63” $1,575 $1,260 $1,071 $819 $630 $819 $630 $567 $378 $315 $1,449 $1,197 $945 $756 $567

π 5 col. x 10.5” 52.5” $1,313 $1,050 $893 $683 $525 $683 $525 $473 $315 $263 $1,208 $998 $788 $630 $473

4 col. x 10.5” 42” $1,050 $840 $714 $546 $420 $546 $420 $378 $252 $210 $966 $798 $630 $504 $378

6 col. x 7” 42” $1,050 $840 $714 $546 $420 $546 $420 $378 $252 $210 $966 $798 $630 $504 $378

π 3 col. x 10.5” 31.5” $788 $630 $536 $410 $315 $410 $315 $284 $189 $158 $725 $599 $473 $378 $284

π 5 col. x 5.25” 26.25” $656 $525 $446 $341 $263 $341 $263 $236 $158 $131 $604 $499 $394 $315 $236

π 2 col. x 10.5” 21” $525 $420 $357 $273 $210 $273 $210 $189 $126 $105 $483 $399 $315 $252 $189

3 col. x 7” 21” $525 $420 $357 $273 $210 $273 $210 $189 $126 $105 $483 $399 $315 $252 $189

6 col. x 3” 18” $450 $360 $306 $234 $180 $234 $180 $162 $108 $90 $414 $342 $270 $216 $162

π 3 col. x 5.25” 15.75” $394 $315 $268 $205 $158 $205 $158 $142 $95 $79 $362 $299 $236 $189 $142

2 col. x 7” 14” $350 $280 $238 $182 $140 $182 $140 $126 $84 $70 $322 $266 $210 $168 $126

π 2 col. x 5.25” 10.5” $263 $210 $179 $137 $105 $137 $105 $95 $63 $53 $242 $200 $158 $126 $95

3 col. x 3.5” 10.5” $263 $210 $179 $137 $105 $137 $105 $95 $63 $53 $242 $200 $158 $126 $95

π 2 col. x 3” 6” $150 $120 $102 $78 $60 $78 $60 $54 $36 $30 $138 $114 $90 $72 $54
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Serving the communities of Brandon & SouthShore

TAMPA TRIBUNE

For readers 
new and old, 
we are here
to serve

I love the Tampa Bay area.
It’s my home.
When I first moved here in 

1988, I never thought my fondness 
for its historic districts, its scenic vis-
tas, its heart-warming diversity and its 
tantalizing food would grow so great. 
In my mind, Tampa would serve as 
just another way-stop in my burgeon-
ing journalistic career.

Now I can’t imagine living any-
where else.

So with that in mind, a part of me 
will always be grateful to the Tampa 
Tribune for delivering me to my for-
ever home. I’ve devoted the bulk of my 
career — 24 years, but who’s count-
ing — to the Times, but it’s the Tribune 
where I spent four years first learn-
ing to love this area, its charms and its 
quirks.

Now, all these years later, my career, 
in a sense, has come full circle. I’m 
again writing for a publication that 
bears the name Tampa Tribune. We 
bestow — and I’m intentionally using 
such a lofty word — that name on the 
mast to honor the 123-year history 
of the Tribune, and we hope Tribune 
subscribers see it as a gold-embossed 
invitation.

In all the years I’ve spoken to civic 
groups and students and inquirers 
about the competition between the two 
papers, I expressed the belief that this 
community proved to be the biggest 
winner of the battle. We pushed each 
other to write better, report better and 
work harder — for you, the readers.

Now the competition comes to a 
close with the Times’ purchase of 
the Tribune this week, but the drive 
to continue serving the community 
remains strong. The Times will con-
tinue serving as a beacon for our long-
time readers while striving to win over 
those new to our daily efforts.

At its core, journalism isn’t about 
left-leaning perspectives or right-wing 
convictions. It’s about the awesome 
opportunity to impact lives on a daily 
basis. Sometimes, that impact may 
be simple in nature: a clever line that 
produces a smile; a story about a non-
profit that prompts someone to give; 
a feature on a high school athlete that 
proud parents clip and paste into a 
scrapbook.

On other occasions, the impact 
shakes the fiber of the community. 
An expose on a politically connected 
slumlord changes the way the county 
manages the homeless. A shocking 
report on the failures of urban ele-
mentary schools brings needed atten-
tion from local, state and national offi-
cials. A stunning probe into woefully 
funded state mental hospitals moves 
the Legislature to act.

You will find all those positives in 
our daily product. In this particu-
lar section, which will publish every 
Friday and Sunday, we will deliver a 
blend of news, features and informa-
tion that matters most to you at the 
community level.

This is not a new endeavor for the 
Times. We’ve published a Tampa-spe-
cific edition for nearly 30 years. Like 
many of my colleagues, we work here, 
we live here and we raise our kids here 
— in Hillsborough County.

This is home. We love it, and it’s 
that love that will drive us every day to 
maximize the awesome opportunity 
we’re blessed to have as journalists. 
Your journalists.

That’s all I’m saying.

ERNEST HOOPER 
ehooper@tampabay.com

BY STEVE CONTORNO
Times Staff Writer

TAMPA — After the Museum of 
Science and Industry announced 
last month it would move to 
downtown, it didn’t take long for 
University of South Florida foot-
ball fans and observers to eye 
the museum’s current digs for a 
future on-campus stadium.

There are a lot of reasons why 
proponents of an on-campus 
football stadium think the MOSI 
site would be a perfect fit for the 
Bulls.

The most obvious is prox-

imity. MOSI is just across the 
street from the USF campus on 
E Fowler Avenue. That would 
make it a lot easier for students 
to attend games than trek 10-
miles south to Raymond James 
Stadium, where the Bulls have 
played since 1997.

The team’s practice facility is 
nearby, too.

There’s also already a pedes-
trian bridge over E Fowler Ave-
nue that would allow foot traf-
fic to safely cross one of Tampa’s 
busiest thoroughfares.

And it’s certainly big enough. 

The parcel that hosts MOSI is 
more than 75 acres. There would 
be plenty of room for a stadium, 
parking, tailgating and other 
amenities with space to spare.

So why throw cold water on 
this idea?

It’s not impossible, maybe not 
even terribly unlikely, that the 
MOSI site could one day host a 
new football stadium. But even 
if it were to happen, it would be 
quite a ways away.

Museum leadership is going 
to spend the next year just study-
ing a strategy to move to down-
town, where it will join the rede-
velopment project of Tampa 
Bay Lightning owner Jeff Vinik 

MOSI move stirs talk of USF stadium at site

LOREN ELLIOTT   |   Times (2015)

The Museum of Science and Industry is just across the 
street from the USF campus on Fowler Avenue. 

Proponents say it would be a perfect fit for 
the Bulls, but Hillsborough has other plans.

.  See MOSI, 8

Photos by ZACK WITTMAN   |   Times 

Crew members work backstage to produce a live-stream fundraiser for Tampa Bay Give Day at WEDU’s studio 
Tuesday. Dozens of charities appeared on-air with local celebrities to help raise money for their causes.

Giving a voice
to Give Day

WEDU, Tampa Bay’s PBS TV station, gives nonprofit 
organizations a showcase in live or taped segments.
BY KENYA WOODARD
Times Correspondent

TAMPA

A ny other day, Susan How-
arth is the president and 
CEO of public broadcasting 
station WEDU, a job she’s 

done for eight years.
On Tuesday, Howarth shed her 

executive title to don headphones and 
take on the role of floor producer.

Throughout the day, Howarth 
greeted and guided representatives 

from dozens of Tampa Bay nonprof-
its who visited the station’s Hough 
Family Foundation Studios to appear 
in promotion segments for the third 
annual Give Day Tampa Bay.

The goal is to give 100 nonprofits a 
chance to showcase what they do in 
either live or pre-taped segments or 
in 30-second “lightning round” inter-
views, Howarth said.

This was the second year WEDU 
served as the headquarters for Give 
Day, a 24-hour online giving chal-

lenge championed by the Community 
Foundation of Tampa Bay.

The PBS TV station came to be the 
media hub for the event after How-
arth said she realized the fundrais-
ing event could benefit from a bigger 
platform and approached Commu-
nity Foundation with the idea.

The station’s participation in Give 
Day — which sought to raise more 
than $2 million — plays well with its 
mission of service to the community 
.  See WEDU, 8

Dewayne 
Staats, TV 
play-by-play 
announcer 
for the 
Tampa Bay 
Rays, hosts 
a live-stream 
fundraiser 
Tuesday for 
Tampa Bay 
Give Day at 
the WEDU 
studio.

BY SUSAN GREEN
Times Correspondent

BRANDON — The Greater 
Brandon Chamber of Commerce 
has put its signature headquar-
ters at 330 Pauls Drive on the 
market, with an asking price of 
$3.1 million.

The two-story, 21,500-square-
foot building, home to the cham-
ber for 10 years, has drawn a 
flurry of interest in the past two 
or three weeks since it went on 
the open market, said Cami Gib-
ertini, a banking executive and 
17-year chamber member who 
became chair of the organiza-
tion’s board in February. The 
chamber first advertised the 
building to chamber members 
but no buyers came forward, she 
said.

A task force is studying options 
for the chamber’s staff of eight 
once the building is sold, includ-
ing relocation and the possibility 
of leasing space in the existing 
headquarters as a tenant.

“We may stay in the building,” 
Gibertini said, adding that the 
chamber currently occupies the 
lobby and a large boardroom, 
leaving much of the other space 
to lease-paying tenants. “We do 
love it. It’s a wonderful building.”

The chamber also is asking 
$475,000 for land adjacent to 
its headquarters that is part of 
the 1.64-acre chamber site. The 
spot has potential for a two-story 
structure of up to 12,000 square 
feet of office space, according to 
marketing materials.

Gibertini said the cham-
ber’s finances are “in the black,” 
despite a drop in business mem-
berships from 1,100 a year or so 
ago to about 800.  She attributed 
some of the decline to nonpay-
ment of dues and said chamber 
officials will follow up to deter-
mine how much of that might 
stem from oversight.

However, she and Michael 
Matthews, immediate past 
chamber chair, said scrutiny of 
the organization’s finances and 

Brandon 
chamber 
selling 
building

.  See CHAMBER, 8

The asking price for 
the headquarters on 
Pauls Drive is 
$3.1 million.

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner 1 col. x 2” Front Page Ear

North $400 North $100

City $275 City $75

Southeast $400 Southeast $100
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Tampa Tribune • North/City/Southeast • Sunday

Same Ad Discount 
10% off ..................................................2 ads/zones in 7 days
15% off ..................................................3 ads/zones in 7 days
20% off ..............................................4+ ads/zones in 7 days
Place your display ad in multiple zones, publications, or run dates and 
receive a discount on all* ads. *Same Ad Discount available to SAME 
display ad running within 7 days. Ad must be the same size with no 
copy changes. Broadsheet/tab similar sizes qualify. Not applicable to 
premium ad positions or special discount rated ads.

Color Rates
$1,000 & Under ...........................................  50% premium*
$1,001 - 5,000  ............................................... 40% premium
$5,001 & Over .................................................  30% premium 
*Minimum color charge is $100. Maximum is $3,500. Color charges are 
not rounded to the closest dollar. Sunday doubletruck is $5,125.  Daily 
is $4,500. Color is calculated after any frequency discount on a per ad 
basis as a premium on the space.

Publishes ...................... Space/Copy Deadline

Sunday .............................................. Wednesday, 10:30 a.m.

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner 1 col. x 2” Front Page Ear Inside Advertorial** 52 Week* Inside Advertorial**

North $800 North $200 North $1,225 North $995

City $375 City $100 City $550 City $450

Southeast $800 Southeast $200 Southeast $1,225 Southeast $995

* Receive this rate any time you place an advertorial if you are on the Times 52 week contract. 

**Deadline for Advertorial: Friday at 10;30 a.m., 16 days prior.

Readership Circulation
SMC Wed 
Additional 

Distribution

Total 
Circulation

π North 146,500 63,128 45,939 109,067

π City 70,000 30,174 12,850 43,024

π Southeast 156,300 67,372 63,408 130,780
Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), circulation based on the 2015 AAM Audits.
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After failed 
transit 
plan, keep 
moving

It’s altogether possible you 
awoke a few days ago to 
see that our august Hills-

borough County Commission 
managed to squander three 
years of work by failing to 
agree to put a transportation 
plan on the November ballot 
and thought to yourself, “Oh 
boy, here we go again.”

After all, this is the Hills-
borough County Commission, 
silly, where governance goes 
to die.

Let’s be very clear. The pro-
posed Go Hillsborough plan 
was hardly a thing of beauty. 
At issue was a ballot measure 
that, if it had been approved 
by voters this November, 
would have levied a half-cent 
sales tax possibly over the next 
30 years, generating $117 mil-
lion annually for roads as well 
as bus and streetcar improve-
ments. What Go Hillsborough 
lacked was a broad, compre-
hensive vision to meet the 
county’s long-term transpor-
tation needs. And no, you are 
not surprised.

And the blame for that falls 
squarely on the commission, 
which had three years, three 
long years, to craft a coher-
ent transportation policy to 
address the region’s growing 
population.

Instead four commissioners 
— Victor Crist, Sandra Mur-
man, Al Higginbotham and 
Stacy White — turned into a 
Profile in Piffle. Just days ago 
the commission unanimously 
voted to approve a $905 mil-
lion wish list of pressing trans-
portation projects that need 
to be addressed. Perhaps Crist, 
Murman, Higginbotham and 
White apparently thought the 
money would show up under 
their pillows.

As Crist himself noted, the 
relatively modest crowd that 
showed up to weigh in on Go 
Hillsborough seemed equally 
divided on the half-cent sales 
tax increase. This wasn’t an 
intimidating, angry peasants-
with-pitchforks scene. But it is 
hardly a secret that as Sandra 
Murman goes, so goes Victor 
Crist. And so when Murman, 
who earlier appeared to sup-
port Go Hillsborough, voiced 
opposition to the plan, joining 
Higginbotham and White, it 
was all but certain Crist would 
be sitting up compliantly 
waiting for his Snausage from 
Murman.

The 11th-hour dither-
ing among commissioners 
exposed so much of Go Hills-
borough’s shortcomings. First 
came the debate over whether 
the half-cent sales tax plan 
would be in place for 10, 20 
or 30 years. That prompted 
Commissioner Kevin Beck-
ner to propose creating an 
11-member select, blue-rib-
bon executive committee of 
community gray beards who 
would oversee how the transit 
funds were managed for a 30-
.  See RUTH, 6

DANIEL RUTH
druth@tampabay.com

Published Fridays and Sundays by  the   Sunday, May 8, 2016   BRN

Serving the communities of Brandon & SouthShore

TAMPA TRIBUNE
tampabay.com

LOREN ELLIOTT   |   Times

Chef Luis Buxo prepares a “Plant City entrée salad” as Steinbrenner High student Cheyenne Dula rates the dish with an 
iPad app during the Fresh Flavors — Food for Body and Mind Expo at TPepin’s Hospitality Centre in Tampa on Wednesday.

200 critics not afraid 
to turn up their noses
Students taste and review possible new school menu items 
ranging from confetti quinoa salad to Tajin-seasoned fruit.

BY SHEILA MULLANE ESTRADA
Times Correspondent

TAMPA

T hey looked, they sniffed, they 
tasted more than 20 dishes that 
may — or may not — show up 
on school menus next year.

Expressions ranged from smiles to gri-
maces. Occasionally, heads nodded in 
appreciation or emphatically shook in 
dislike.

But above all, the more than 200 stu-
dents, some as young as 9, were intensely 
serious and enthusiastic about their 
job, waiting patiently in line Wednes-
day to enter their opinions on iPads in 
the ballroom at TPepin’s Hospitality Cen-
tre, where Hillsborough County Stu-
dent Nutrition Services held its seventh 
annual Fresh Flavors — Food for Body 
and Mind Expo.

The students, third- to 11th-grad-
ers, were chosen from about 15 schools 
throughout Hillsborough County to be 
the judges and perhaps the execution-
ers for new menu items ranging from 
an apple upside-down cake to a buffalo 
potato and shredded beef bowl.

“I picked third- and fourth-graders who 
were my best customers to come here,” 
said Richard Kuchaj,  nutrition manager 
at Cimino Elementary School, explain-
ing he believed this group would give the 
most useful opinions.

Student nutrition general manager 
Mary Kate Harrison urged the students 
to “at least try” the samples of the 21 
menu items and reminded them to “chew 
slowly” to allow all their taste buds to 

McLane Middle School students Christopher Lee, 14, left, Karyna Peña, 13, 
center, and Darin Truong, 11, chat at the school menu tasting event. 

.  See CRITICS, 9

BY ZACHARY T. SAMPSON
Times Staff Writer

TAMPA — In Carlos Fernandes’ 
nearly 11 years in mosquito con-
trol, Hillsborough County has 
never prepared for the warm sea-
son quite like this year.

The threat of Zika virus, which 
can cause birth defects when 
a pregnant mother is infected, 
has led to a surge in funding and 
training around the county.

“We are preparing ourselves 

for the worst and hoping for the 
best,” said Fernandes, director of 
Hillsborough County Mosquito 
and Aquatic Weed Control.

By last week, health officials 
had confirmed three cases of 
Zika in Hillsborough, all in peo-
ple who contracted the virus 
elsewhere and traveled to Flor-
ida. There were no known cases 
of a mosquito in Tampa Bay car-
rying the virus and transmitting 
it to a person through a bite.

The region, however, is home 
to both species of mosquito that 
are known to carry Zika — Aedes 
aegypti and Aedes albopictus — 
our warm, wet climate making 
it a good environment for the 
insects.

“We have the mosquitoes,” Fer-
nandes said. “What we do not 
have at this point in time is the 
virus.”

County officials are not wait-
ing around for it. 

Fernandes said his depart-
ment has received an additional 
$150,000  this year. Staffers are 
training 60 extra public works 

employees to support the 11 
inspectors who work in Hillsbor-
ough, trapping the insects, mon-
itoring illnesses and controlling 
the mosquito population. 

Some of the extra money 
helped purchase 20 new traps, 
called BG-Sentinels, which Fer-
nandes said are highly effective.

As of Tuesday, he said, there 
were 65 traditional traps, 
known as CDC light traps, 
around the county and 19 BG-
Sentinel traps (one was stolen). 
The county uses dry ice, which 
mimics the  carbon dioxide that 
comes off the human body, to 

attract mosquitoes.
Additional funds, Fernandes 

said, are in reserve in case Zika 
appears in greater numbers in 
Hillsborough.

Florida’s warm, wet sum-
mer provides a perfect breeding 
ground for mosquitoes. Pooled 
rainwater offers a place to lay 
eggs, and the heat increases the 
speed of a mosquito’s matura-
tion, Fernandes said.

There have been 102 con-
firmed cases of Zika in Florida 
to date, according to the state 
Department of Health. All of 

Mosquito control arms for Zika
As warm, wet months approach, Hillsborough 
officials prepare to prevent the virus’ spread.

.  See ZIKA, 9

BY LOIS KINDLE
Times Correspondent

SUN CITY CENTER — A serial 
burglar who has been victimiz-
ing elderly residents here is fac-
ing more than three dozen fel-
ony charges, according to Hills-
borough County Sheriff ’s Office 
investigators. 

They arrested Austin Dibkey, 
a 28-year-old 
Tampa resident 
last month for 
a single crime, 
but since then 
have added 
more than 30 
other charges. 

“When our 
investigation 
is complete,’’ 
HCSO Detec-
tive Phil Merkle 
said this month, 
“there will be at 
least 40 felony 
charges filed 
against him. 
I’m sure there’s 
more but we 
can only charge 
him with what we can prove.” The 
charges include grand theft, deal-
ing in stolen property and armed 
burglary.

“He’s ruined a lot of lives,” 
Merkle said. “Some of the things 
he sold were very meaningful to 
the victims, who were all seniors 
in Sun City Center.”

Dibkey’s charges include bur-
glaries committed in Sun City 
Center in July and November 
2015 and in January, March and 
April of this year. 

“We will continue to review 
the physical evidence, DNA and 
property that was taken,’’ said 
Maj. Rob Bullara, HCSO District 
IV commander. “The fact that he 
preyed on a community of elderly 
citizens gave us more incentive 
to make sure he is charged and 
prosecuted to the fullest extent 
of the law.”

“A lot of memories have been 
lost,” he said.

Merkle executed the warrant 
for Dibkey’s arrest on April 7. He 

Elderly 
targeted 
in dozens 
of thefts

.  See ELDERLY, 14

Investigators say one 
man has “ruined a lot 
of lives” of seniors in 
Sun City Center.

Austin 
Dibkey, 28, 
of Tampa will 
have at least 
40 felony 
charges filed 
against him, 
according 
to HCSO 
Detective Phil 
Merkle.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

North City Southeast
Annual Frequency 3 wks 6 wks 13 wks 26 wks 3 wks 6 wks 13 wks 26 wks 3 wks 6 wks 13 wks 26 wks

Annual Investment Open $2K $10K $25K $50K Open $2K $10K $25K $50K Open $2K $10K $25K $50K
12 col. x 21.5” 258” *  $12,384  $9,804  $8,256  $6,192  $4,902  $5,934  $4,644  $3,870  $2,838  $2,322  $13,158  $10,578  $8,772  $6,450  $5,160 

6 col. x 21.5” 129”  $6,192  $4,902  $4,128  $3,096  $2,451  $2,967  $2,322  $1,935  $1,419  $1,161  $6,579  $5,289  $4,386  $3,225  $2,580 

5 col. x 18” 90”  $4,320  $3,420  $2,880  $2,160  $1,710  $2,070  $1,620  $1,350  $990  $810  $4,590  $3,690  $3,060  $2,250  $1,800 

3 col. x 21.5” 64.5”  $3,096  $2,451  $2,064  $1,548  $1,226  $1,484  $1,161  $968  $710  $581  $3,290  $2,645  $2,193  $1,613  $1,290 

4 col. x 15.75” 63”  $3,024  $2,394  $2,016  $1,512  $1,197  $1,449  $1,134  $945  $693  $567  $3,213  $2,583  $2,142  $1,575  $1,260 

6 col. x 10.5” 63”  $3,024  $2,394  $2,016  $1,512  $1,197  $1,449  $1,134  $945  $693  $567  $3,213  $2,583  $2,142  $1,575  $1,260 

π 5 col. x 10.5” 52.5”  $2,520  $1,995  $1,680  $1,260  $998  $1,208  $945  $788  $578  $473  $2,678  $2,153  $1,785  $1,313  $1,050 

4 col. x 10.5” 42”  $2,016  $1,596  $1,344  $1,008  $798  $966  $756  $630  $462  $378  $2,142  $1,722  $1,428  $1,050  $840 

6 col. x 7” 42”  $2,016  $1,596  $1,344  $1,008  $798  $966  $756  $630  $462  $378  $2,142  $1,722  $1,428  $1,050  $840 

π 3 col. x 10.5” 31.5”  $1,512  $1,197  $1,008  $756  $599  $725  $567  $473  $347  $284  $1,607  $1,292  $1,071  $788  $630 

π 5 col. x 5.25” 26.25”  $1,260  $998  $840  $630  $499  $604  $473  $394  $289  $236  $1,339  $1,076  $893  $656  $525 

π 2 col. x 10.5” 21”  $1,008  $798  $672  $504  $399  $483  $378  $315  $231  $189  $1,071  $861  $714  $525  $420 

3 col. x 7” 21”  $1,008  $798  $672  $504  $399  $483  $378  $315  $231  $189  $1,071  $861  $714  $525  $420 

6 col. x 3” 18”  $864  $684  $576  $432  $342  $414  $324  $270  $198  $162  $918  $738  $612  $450  $360 

π 3 col. x 5.25” 15.75”  $756  $599  $504  $378  $299  $362  $284  $236  $173  $142  $803  $646  $536  $394  $315 

2 col. x 7” 14”  $672  $532  $448  $336  $266  $322  $252  $210  $154  $126  $714  $574  $476  $350  $280 

π 2 col. x 5.25” 10.5”  $504  $399  $336  $252  $200  $242  $189  $158  $116  $95  $536  $431  $357  $263  $210 

3 col. x 3.5” 10.5”  $504  $399  $336  $252  $200  $242  $189  $158  $116  $95  $536  $431  $357  $263  $210 

π 2 col. x 3” 6”  $288  $228  $192  $144  $114  $138  $108  $90  $66  $54  $306  $246  $204  $150  $120 
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HomeLink • Full Run Display Ads & Line Ads

Readership 
1,069,600

Circulation 
475,942

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Standard Display Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000
12 col. x 21.5” 258” * $42,828 $35,604 $34,314 $28,638 $24,252 $22,962 $21,414

6 col. x 21.5” 129” $21,414 $17,802 $17,157 $14,319 $12,126 $11,481 $10,707

5 col. x 18” 90” $14,940 $12,420 $11,970 $9,990 $8,460 $8,010 $7,470

3 col. x 21.5” 64.5” $10,707 $8,901 $8,579 $7,160 $6,063 $5,741 $5,354

4 col. x 15.75” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

6 col. x 10.5” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

π 5 col. x 10.5” 52.5” $8,715 $7,245 $6,983 $5,828 $4,935 $4,673 $4,358

4 col. x 10.5” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

6 col. x 7” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

π 3 col. x 10.5” 31.5” $5,229 $4,347 $4,190 $3,497 $2,961 $2,804 $2,615

π 5 col. x 5.25” 26.25” $4,358 $3,623 $3,491 $2,914 $2,468 $2,336 $2,179

π 2 col. x 10.5” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

3 col. x 7” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

6 col. x 3” 18” $2,988 $2,484 $2,394 $1,998 $1,692 $1,602 $1,494

π 3 col. x 5.25” 15.75” $2,615 $2,174 $2,095 $1,748 $1,481 $1,402 $1,307

2 col. x 7” 14” $2,324 $1,932 $1,862 $1,554 $1,316 $1,246 $1,162

π 2 col. x 5.25” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

3 col. x 3.5” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

π 2 col. x 3” 6” $996 $828 $798 $666 $564 $534 $498

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

Sunday $3,000

2 col. x 3” Front Page Ear

Sunday $800

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Line Ads  
Sunday Open $2K $10K $25K $50K $100K $500K
π Full Run $34.45 $19.96 $19.39 $18.99 $18.84 $18.60 $17.38

π Hernando/Citrus $4.90 $3.36 $3.26 $3.20 $3.16 $3.10 $2.90

π Pasco $11.06 $7.18 $6.94 $6.80 $6.74 $6.60 $6.28

π Pinellas $25.50 $15.62 $14.35 $14.05 $13.95 $13.75 $12.85

π Hillsborough $22.12 $14.36 $13.88 $13.60 $13.48 $13.20 $12.56

Monday, Tuesday
π Full Run $26.99 $13.67 $13.28 $13.12 $12.96 $12.79 $12.24 

Wednesday - Saturday
π Full Run $26.99 $13.67 $13.28 $13.12 $12.96 $12.79 $12.24 

π Hernando/Citrus $3.80 $2.32 $2.22 $2.18 $2.14 $2.10 $1.96 

π Pasco $8.54 $4.88 $4.72 $4.64 $4.62 $4.52 $4.28 

π Pinellas $19.95 $10.10 $9.85 $9.70 $9.60 $9.45 $9.05 

π Hillsborough $17.08 $9.76 $9.44 $9.28 $9.24 $9.04 $8.56 
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Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

H
E

R
N

A
N

D
O

/C
IT

R
U

S

12 col. x 21.5” 258” * $7,224 $6,192 $5,934 $4,902 $4,128 $3,870 $3,612

6 col. x 21.5” 129” $3,612 $3,096 $2,967 $2,451 $2,064 $1,935 $1,806

5 col. x 18” 90” $2,520 $2,160 $2,070 $1,710 $1,440 $1,350 $1,260

3 col. x 21.5” 64.5” $1,806 $1,548 $1,484 $1,226 $1,032 $968 $903

4 col. x 15.75” 63” $1,764 $1,512 $1,449 $1,197 $1,008 $945 $882

6 col. x 10.5” 63” $1,764 $1,512 $1,449 $1,197 $1,008 $945 $882

π 5 col. x 10.5” 52.5” $1,470 $1,260 $1,208 $998 $840 $788 $735

4 col. x 10.5” 42” $1,176 $1,008 $966 $798 $672 $630 $588

6 col. x 7” 42” $1,176 $1,008 $966 $798 $672 $630 $588

π 3 col. x 10.5” 31.5” $882 $756 $725 $599 $504 $473 $441

π 5 col. x 5.25” 26.25” $735 $630 $604 $499 $420 $394 $368

π 2 col. x 10.5” 21” $588 $504 $483 $399 $336 $315 $294

3 col. x 7” 21” $588 $504 $483 $399 $336 $315 $294

6 col. x 3” 18” $504 $432 $414 $342 $288 $270 $252

π 3 col. x 5.25” 15.75” $441 $378 $362 $299 $252 $236 $221

2 col. x 7” 14” $392 $336 $322 $266 $224 $210 $196

π 2 col. x 5.25” 10.5” $294 $252 $242 $200 $168 $158 $147

3 col. x 3.5” 10.5” $294 $252 $242 $200 $168 $158 $147

π 2 col. x 3” 6” $168 $144 $138 $114 $96 $90 $84

PA
S

C
O

12 col. x 21.5” 258” * $13,674 $11,352 $10,836 $9,030 $7,740 $6,708 $5,418

6 col. x 21.5” 129” $6,837 $5,676 $5,418 $4,515 $3,870 $3,354 $2,709

5 col. x 18” 90” $4,770 $3,960 $3,780 $3,150 $2,700 $2,340 $1,890

3 col. x 21.5” 64.5” $3,419 $2,838 $2,709 $2,258 $1,935 $1,677 $1,355

4 col. x 15.75” 63” $3,339 $2,772 $2,646 $2,205 $1,890 $1,638 $1,323

6 col. x 10.5” 63” $3,339 $2,772 $2,646 $2,205 $1,890 $1,638 $1,323

π 5 col. x 10.5” 52.5” $2,783 $2,310 $2,205 $1,838 $1,575 $1,365 $1,103

4 col. x 10.5” 42” $2,226 $1,848 $1,764 $1,470 $1,260 $1,092 $882

6 col. x 7” 42” $2,226 $1,848 $1,764 $1,470 $1,260 $1,092 $882

π 3 col. x 10.5” 31.5” $1,670 $1,386 $1,323 $1,103 $945 $819 $662

π 5 col. x 5.25” 26.25” $1,391 $1,155 $1,103 $919 $788 $683 $551

π 2 col. x 10.5” 21” $1,113 $924 $882 $735 $630 $546 $441

3 col. x 7” 21” $1,113 $924 $882 $735 $630 $546 $441

6 col. x 3” 18” $954 $792 $756 $630 $540 $468 $378

π 3 col. x 5.25” 15.75” $835 $693 $662 $551 $473 $410 $331

2 col. x 7” 14” $742 $616 $588 $490 $420 $364 $294

π 2 col. x 5.25” 10.5” $557 $462 $441 $368 $315 $273 $221

3 col. x 3.5” 10.5” $557 $462 $441 $368 $315 $273 $221

π 2 col. x 3” 6” $318 $264 $252 $210 $180 $156 $126

HomeLink • Zoned Display Ads

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000

P
IN

E
LL

A
S

12 col. x 21.5” 258” * $27,864 $23,220 $22,188 $18,576 $15,738 $13,932 $11,094

6 col. x 21.5” 129” $13,932 $11,610 $11,094 $9,288 $7,869 $6,966 $5,547

5 col. x 18” 90” $9,720 $8,100 $7,740 $6,480 $5,490 $4,860 $3,870

3 col. x 21.5” 64.5” $6,966 $5,805 $5,547 $4,644 $3,935 $3,483 $2,774

4 col. x 15.75” 63” $6,804 $5,670 $5,418 $4,536 $3,843 $3,402 $2,709

6 col. x 10.5” 63” $6,804 $5,670 $5,418 $4,536 $3,843 $3,402 $2,709

π 5 col. x 10.5” 52.5” $5,670 $4,725 $4,515 $3,780 $3,203 $2,835 $2,258

4 col. x 10.5” 42” $4,536 $3,780 $3,612 $3,024 $2,562 $2,268 $1,806

6 col. x 7” 42” $4,536 $3,780 $3,612 $3,024 $2,562 $2,268 $1,806

π 3 col. x 10.5” 31.5” $3,402 $2,835 $2,709 $2,268 $1,922 $1,701 $1,355

π 5 col. x 5.25” 26.25” $2,835 $2,363 $2,258 $1,890 $1,601 $1,418 $1,129

π 2 col. x 10.5” 21” $2,268 $1,890 $1,806 $1,512 $1,281 $1,134 $903

3 col. x 7” 21” $2,268 $1,890 $1,806 $1,512 $1,281 $1,134 $903

6 col. x 3” 18” $1,944 $1,620 $1,548 $1,296 $1,098 $972 $774

π 3 col. x 5.25” 15.75” $1,701 $1,418 $1,355 $1,134 $961 $851 $677

2 col. x 7” 14” $1,512 $1,260 $1,204 $1,008 $854 $756 $602

π 2 col. x 5.25” 10.5” $1,134 $945 $903 $756 $641 $567 $452

3 col. x 3.5” 10.5” $1,134 $945 $903 $756 $641 $567 $452

π 2 col. x 3” 6” $648 $540 $516 $432 $366 $324 $258

H
IL

LS
B

O
R

O
U

G
H

12 col. x 21.5” 258” * $28,896 $23,994 $23,220 $19,350 $16,512 $14,448 $11,610

6 col. x 21.5” 129” $14,448 $11,997 $11,610 $9,675 $8,256 $7,224 $5,805

5 col. x 18” 90” $10,080 $8,370 $8,100 $6,750 $5,760 $5,040 $4,050

3 col. x 21.5” 64.5” $7,224 $5,999 $5,805 $4,838 $4,128 $3,612 $2,903

4 col. x 15.75” 63” $7,056 $5,859 $5,670 $4,725 $4,032 $3,528 $2,835

6 col. x 10.5” 63” $7,056 $5,859 $5,670 $4,725 $4,032 $3,528 $2,835

π 5 col. x 10.5” 52.5” $5,880 $4,883 $4,725 $3,938 $3,360 $2,940 $2,363

4 col. x 10.5” 42” $4,704 $3,906 $3,780 $3,150 $2,688 $2,352 $1,890

6 col. x 7” 42” $4,704 $3,906 $3,780 $3,150 $2,688 $2,352 $1,890

π 3 col. x 10.5” 31.5” $3,528 $2,930 $2,835 $2,363 $2,016 $1,764 $1,418

π 5 col. x 5.25” 26.25” $2,940 $2,441 $2,363 $1,969 $1,680 $1,470 $1,181

π 2 col. x 10.5” 21” $2,352 $1,953 $1,890 $1,575 $1,344 $1,176 $945

3 col. x 7” 21” $2,352 $1,953 $1,890 $1,575 $1,344 $1,176 $945

6 col. x 3” 18” $2,016 $1,674 $1,620 $1,350 $1,152 $1,008 $810

π 3 col. x 5.25” 15.75” $1,764 $1,465 $1,418 $1,181 $1,008 $882 $709

2 col. x 7” 14” $1,568 $1,302 $1,260 $1,050 $896 $784 $630

π 2 col. x 5.25” 10.5” $1,176 $977 $945 $788 $672 $588 $473

3 col. x 3.5” 10.5” $1,176 $977 $945 $788 $672 $588 $473

π 2 col. x 3” 6” $672 $558 $540 $450 $384 $336 $270
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MarketLink

Standard Ads

π Similar ad sizes available in tab 
format.  * Total inches billed.

Cost 
Per Zone 
except CEP

CEP

12 col. x 21.5” 258” *  $3,096  $2,322 

6 col. x 21.5” 129”  $800  $800 

5 col. x 18” 90”  $1,080  $810 

3 col. x 21.5” 64.5”  $774  $581 

4 col. x 15.75” 63”  $756  $567 

6 col. x 10.5” 63”  $756  $567 

π 5 col. x 10.5” 52.5”  $630  $473 

4 col. x 10.5” 42”  $504  $378 

6 col. x 7” 42”  $504  $378 

π 3 col. x 10.5” 31.5”  $378  $284 

π 5 col. x 5.25” 26.25”  $315  $236 

π 2 col. x 10.5” 21”  $252  $189 

3 col. x 7” 21”  $252  $189 

6 col. x 3” 18”  $216  $162 

π 3 col. x 5.25” 15.75”  $189  $142 

2 col. x 7” 14”  $168  $126 

π 2 col. x 5.25” 10.5”  $126  $95 

3 col. x 3.5” 10.5”  $126  $95 

π 2 col. x 3” 6”  $72  $54 

π Hernando & Citrus • 352-848-1444  
33597, 34601, 34602, 34604, 34606, 34607, 34608, 34609, 34613, 34614, 34428, 34429, 34433, 34434, 34436, 34448, 34446, 34465, 34442, 34461, 34453, 34452, 34450

π West Pasco • 727-869-6219 • 34610, 34652, 34653, 34654, 34655, 34667, 34668, 34669, 34690, 34691

π Central & East Pasco • 813-226-3318 • 33523, 33525, 33576, 34637, 34638, 34639, 33543, 33544, 33545, 33540, 33541, 33542

π North Pinellas • 727-445-4249 • 34677, 34681, 34683, 34685, 34688, 34689, 34684 

π Clearwater • 727-445-4249 • 33755, 33756, 33759, 33761, 33763, 33764, 33765, 33767, 34695, 34698

π Mid-Pinellas • 727-445-4249 • 33716, 33760, 33762, 33770, 33771, 33772, 33773, 33774, 33776, 33777, 33778, 33781, 33782, 33785, 33786

π South Pinellas & Beaches • 727-893-8698 • 33701, 33702, 33703, 33704, 33705, 33706, 33707, 33708, 33709, 33710, 33711, 33712, 33713, 33714, 33715,  
(Manatee distribution not shown on map: 34202, 34203, 34205, 34207, 34208, 34209, 34210, 34216, 34217, 34219, 34221, 34222)

Full Page Special $800

Great for announcements,  
special events, sales and more! 
The advertorial package includes:
 400-word, 4 col. x 8.5” story about your business
 Professional photo of you and/or your business
 Front page or inside placement in MarketLink
 Choice of publishing date based on availability

Advertiser is limited to one front page advertorial per 
month, per zone. Inside advertorials are unlimited.

I'm going to change 
someone's life today.

That's a rather profound 
outlook to start the day with, 
but that's exactly what first 
pops into the heads of a local 
husband-and-wife team of 
hearing specialists when they 
wake up each morning – 
before their feet even hit the 
floor. 

Don and Chris Guiley have 
been in the hearing business 
for nearly half a century 
combined. At A+ Hearing 
Center, their Sun City Center-
based office, the Guileys 
improve the hearing and, as 
a result, the understanding of 
South Shore- and Brandon-
area patients, improving their 
quality of life on a daily basis.

"We know a person has a 
better quality of life if they 
can hear and understand 
conversation," Don says. 
"There is a great deal of 
frustration in hearing loss. It's 
not like with your eyes. You 
know if something is there or 
not. With hearing, you can't 
know what you don't hear. It's 
so insidious."

With national board 

certification in hearing 
instrument sciences, Don and 
Chris possess a staggering 
amount of knowledge and 
understanding of how hearing 
loss works and how it can 
impact lives, and are renown 
for giving highly informative 
presentations throughout 
the East Hillsborough area. 
As a result of their years of 
personable service in the 
community, A+ Hearing 

Center has been voted as "Best 
of South Shore" for seven 
consecutive years, while also 
earning a "Best of Brandon" 
award last year. 

Thanks to a low overhead 
and a smaller-sized office, A+ 
Hearing Center is able to pass 
their savings along to their 
patients, with pricing that 
is astonishingly half of what 
other offices in the area charge 
(on average).

"When patients leave our 
office with tears in their eyes, 
it's because they can hear, not 
because of the price they were 
charged!" says Don.

For more information, 
or to schedule a free 
hearing evaluation and 
consultation, call A+ Hearing 
Center today at (813) 642-
8200. Visit them online at 
APlusHearingSunCity.com.

Local center in the business 
of helping people hear

PAID ADVERTISEMENT

Above: Chris and Don Guiley of A+ Hearing Center. "We're not just in the hearing aid 
business, but in the business of helping people hear," says Don. 

A +  H E A R I N G  C E N T E R ,  I N C .  •  1647 Sun City Center Plaza Building, Suite 203A, Sun City Center, 33573
813.642.8200  •  APlusHearingSunCity.com  •  Hours: 9:30a-3:30p Monday-Thursday; Fridays by appointment only

B U S I N E S S  P R O F I L E
PAID ADVERTISEMENT

I'm going to change 

someone's life today.

That's a rather profound 

outlook to start the day with, 

but that's exactly what first 

pops into the heads of a local 

husband-and-wife team of 

hearing specialists when they 

wake up each morning – 

before their feet even hit the 

floor. 
Don and Chris Guiley have 

been in the hearing business 

for nearly half a century 

combined. At A+ Hearing 

Center, their Sun City Center-

based office, the Guileys 

improve the hearing and, as 

a result, the understanding of 

South Shore- and Brandon-

area patients, improving their 

quality of life on a daily basis.

"We know a person has a 

better quality of life if they 

can hear and understand 

conversation," Don says. 

"There is a great deal of 

frustration in hearing loss. It's 

not like with your eyes. You 

know if something is there or 

not. With hearing, you can't 

know what you don't hear. It's 

so insidious."
With national board 

certification in hearing 

instrument sciences, Don and 

Chris possess a staggering 

amount of knowledge and 

understanding of how hearing 

loss works and how it can 

impact lives, and are renown 

for giving highly informative 

presentations throughout 

the East Hillsborough area. 

As a result of their years of 

personable service in the 

community, A+ Hearing 

Center has been voted as "Best 

of South Shore" for seven 

consecutive years, while also 

earning a "Best of Brandon" 

award last year. 
Thanks to a low overhead 

and a smaller-sized office, A+ 

Hearing Center is able to pass 

their savings along to their 

patients, with pricing that 

is astonishingly half of what 

other offices in the area charge 

(on average).

"When patients leave our 

office with tears in their eyes, 

it's because they can hear, not 

because of the price they were 

charged!" says Don.

For more information, 

or to schedule a free 

hearing evaluation and 

consultation, call A+ Hearing 

Center today at (813) 642-

8200. Visit them online at 

APlusHearingSunCity.com.

Local center in the business 

of helping people hear

PAID ADVERTISEMENT

Above: Chris and Don Guiley of A+ Hearing Center. "We're not just in the hearing aid 

business, but in the business of helping people hear," says Don. 

A +  H E A R I N G  C E N T E R ,  I N C .  •  1647 Sun City Center Plaza Building, Suite 203A, Sun City Center, 33573

813.642.8200  •  APlusHearingSunCity.com  •  Hours: 9:30a-3:30p Monday-Thursday; Fridays by appointment only

B U S I N E S S  P R O F I L E
PAID ADVERTISEMENT

View Map

Premium Ads 
Color included. Multi Ad discounts do not apply. 

4 col. x 8.5” Front Page Advertorial*

$450 per zone

4 col. x 8.5” Inside Advertorial*

$350 per zone

6 col. x 10.5” Front Page

$756 per zone, except CEP

2 col. x 7” Front Page

$210 per zone

2 col. x 3” Front Page Ear

$90 per zone

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads. 

Publishes Space/Copy Deadline
Sunday ...........Wednesday, 10:30 a.m.
*Deadline for Advertorial: Friday at 10;30 a.m., 
16 days prior.
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Yes! Sunday View Map
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34685

34677
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3376134698

34695
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337593376533755
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33603
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33635

33626

33556

33558

33624

33625
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33618

33613

33612
33617

33620

33548

33549

33559

33647

33637

33592 33565

33563

33566

33567

33527

33584

33619
33510

33511

33594

33596
33578

33569

33534

33579

33573

33572

33570

33598

33547

33607

33616

33756

33767

33786

33785

33706

33715

33705

33701

34690

34655

34653

34654

34669 34610

34638

34637

34639

33544

33576

33545

33525

33541

33542

3354033543

33523

34607

34606
34608 34609

34604

34602

34601

Distributed in the following ZIP codes:

33510
33543
33609
33618
33647
33713
33765
34652
34684

33511
33545
33611
33624
33707
33756
33777
34655
34689

33525
33556
33613
33626
33709
33760
33781
34668
34695

33578
33614
33629
33710
33761
34606
34677
34698
33544

33607
33617
33634
33712
33764
34609
34683
34609
33544

33541
33556
33558
33626
33625
33624
33618
33647
33565

33566
33594
33596
34609
33578
33569
33579
33572
33573

Publishes
Every Sunday & Thanksgiving to 102,000 households (by ZIP code)

Deadlines
Display Ads: Tuesday, 10:30 a.m. – 12 days prior to publication
Preprints: Reservations, delivery and cancellation - at noon, 10 days prior to 
publication
Custom Printed 8.5x11 & Kraft Inserts: Up to 18 days prior see deadlines 
sheet

Insert Rates
Preprinted inserts starting at $39 CPM.
Custom printed inserts starting at $43 CPM.

$225

Iron and 
wood 
give your 
home that 
industrial 
feel.

inside
page 3

Feminine 
fabric gives 
a delicate 

touch

$168

Expect to 
find great 
style when 
you’re  
expecting.

inside
page 5

‘Blossom Street Brides’
$15.60 | Ballantine Books | Books-A-
Million

n New romance  
novel by best-selling  
author Debbie  
Macomber.
n Details the  
intersecting lives  
of three women,  
and the challenges 
they face in love.

The Jefferson in torch red
$34 | Native | teacollection.com

n Unisex shoes are  
washable and fun.
n Perforated  
upper for  
breathability 
makes these  
shoes great for  
the beach to the  
street.

books fashion kids home

Cat’s meow 

Sunday, April 20, 2014

GANNETT

D
ress it up or dress it down, but one 
thing’s for sure  — this versatile 
material is a welcome addition to 
any spring ensemble.

reat your tabby 
to some yummy 
goodies specifically 
geared toward their 

tastes and nutritional needs.

GANNETT

T

11 more terrific shopping discoveries on page 2great finds

Nala convertible satchel
$66.99 | Big Buddha | Macy’s

n Winged satchel has  
gold-tone hardware.
n Features front slip  
pocket and three  
interior pockets  
for storage.
n Made of faux  
leather with a  
magnetic snap  
closure. 

Aged charcoal Grecian 
fiberglass urn planter
$79 | Home Decorators Collection  
homedepot.com

n Urn evokes the  
style of ancient Greece.
n Made of crushed  
stone and resin.
n Measures 23.5 inches  
high.

n Blue Buffalo Wilderness chicken 
and turkey grain-free cat treats, $3.99 
at chewy.com. 

n Waggers My Little Lion Duck 
Hunter recipe cat treats, $2.79 at 
petfooddirect.com. 

n Natural Balance Perfect Bits 
rabbit-flavored cat treats, $3.99 at 
Petco. 

n United Pet Group Kookamunga 
Krazee Kitty catnip, $8.05 at amazon.
com. 

n Floral lace tulle 
blouse by Ralph 
Lauren Blue 
Label. $498 at 
ralphlauren.com. 

n Lightweight  
lace scarf, 
$10.80 at 
Forever 21. 

n Marc by Marc 
Jacobs Leila 
lace romper is 
lined with shirting 
details and front 
pleats. $398 at 
Nordstrom. 

n Pleated 
lace skirt. 
$89.99 at 
usa.french 
connection. 
com. 

n The Nina Laberta clutch 
features glitter backdrop with a 
lace overlay. $65 at zappos.com. 

n Chinese 
Laundry 
Hopeful 
pump, 
$24.99 at 
6pm.com. 

n Lace shell by 
Rachel Roy, $29 
at rachelroy.com. n Pet Greens semi-moist roasted 

chicken cat treats, $2.50 online only 
at petsmart.com.

Lovely 
lace

YOUR COMPANY LOGO HERE
An advertising publication of

Standard Ads 
Full Page Back Page 6 col. x 21.5” 129” $3,000

Half Page 6 col. x 10.5” 63” $2,500

Quarter Page 3 col. x 10.5” 31.5” $1,250

Front Page Banner 6 col. x 3” 18” $750

Space reservation based on availability. Speak with your sales 
representative for available dates.

Post-It Notes and polybag opportunities available. Contact your account 
executive for further details. Minimum quantity: 25,000.  To ensure proper 
insertion, Yes! preprints must be shipped on separate pallet and clearly 
labeled.

Linking people who love to shop.
Yes!, our Sunday Opt-in, is a free, highly desired broadsheet publication 
wrapping Tampa Bay’s national and local inserts and coupons. 

Yes! is delivered to desirable non-subscriber households.

This product offers businesses the opportunity to increase awareness, 
penetration and reach, gaining the attention of new and current 
customers. 

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, publications, or run dates and 
receive a discount on all* ads. *Same Ad Discount available to SAME display 
ad running within 7 days. Ad must be the same size with no copy changes. 
Broadsheet/tab similar sizes qualify. Not applicable to premium ad positions 
or special discount rated ads.
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Midweek SMC View Map
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Distributed in the following  ZIP codes:
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33611
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Publishes
Every Wednesday

Deadlines
Display Ads: Tuesday, 10:30 a.m. – 12 days prior to publication
Preprints: Reservations, delivery and cancellation - at noon, 10 days prior to 
publication
Custom Printed 8.5x11 & Kraft Inserts: Up to 18 days prior see deadlines 
sheet

Insert Rates
Preprinted inserts starting at $39 CPM.
Custom printed inserts starting at $43 CPM.

Natural Hairball Control
chicken and rice cat food
$19.99 for a 5-pound bag | Wellness
Petco

n Promotes skinand coat health.
n Fiber helpsdigestive tract.
n Made withsavory proteinsand antioxidant-rich cranberries.

TI-84 Plus CE graphing calculator
$129.99 | Texas Instruments | Staples
n Full-color screenshows charts and graphsclearly.

n Features 3.5 MB offlash memory and arechargeable battery.n Approved for use onmany college entranceexams, including the SATand ACT.

pets
food

electronics movies

Save face
oing back to
school is stressfulenough for
teenagers withoutan acne outbreak. Planahead and tackle blemisheswith these products.

G

Creamy No-Nut Butter$6.99 | Sneaky Chef | Select grocery storesn Allows kids withallergies to enjoy thetaste of peanut butter.n Made with yellowpeas, a great sourceof protein.
n Contains no gluten,high-fructose cornsyrup or artificialflavors.

‘The Boss’ unrated Blu-ray
combo pack$19.99 | Universal Pictures Home
EntertainmentBest Buy

n Star MelissaMcCarthy co-wrotefilm with husbandBen Falcone.
n A businesswomantries to redeemherself after jail.

n Kiehl’sacne blemishcontrol dailyskin-clearingtreatment fightspimples withdioic, salicylicand lipo hydroxyacids. $30 atkiehls.com.

n G.M. Collin’sessentialoil complexsoothes acne-prone skinwithout causingdryness. $55at skin1.com.

n The Zap&Hide blemish concealer
includes a clear, nourishing balm
on one end and a creamy concealer
on the other. $26 at janeiredale.com.

n The clayand herbs inCosMedix’sClear deep-cleaning maskabsorb oil andclear pores toprevent break-outs. $42 atcosmedix.com.

n Unclog poresand reduceredness withNeutrogena’sOil-Free AcneStress Controlpower creamwash. $7.49at Target.

n The Clinique Acne Solution Clear
Skin System starter kit has cleansing
foam, clarifying lotion and a clearing
treatment. $38.50 at Sephora.

Stylelessons
A new school year calls for a wardrobe

update. Whether they’re starting
kindergarten or ruling the school
as seniors, kids will go to the head

of the class with these fashionable picks.

n Cherokeebutton-downplaid shirt,$12.99, andgarment-dyedslub V-neck tee,$7, at Target.

n Girls can showtheir love foranimals with thiscat-print dress.$14.90 at forever21.com.

n American Ragjuniors’ faux-suede laser-cutoutvest, $34.99 atmacys.com.

n Spider-Manvarsity jacket,$25 plus $5.95for personalizationat disneystore.com.

n This heatheredlace tunic isavailable in grayand oatmeal.$39.99 at chasing-fireflies.com.

n The AEOmilitary shirtjacket is a neutral,versatile staple forfall. $69.95 onlineonly at ae.com.

n Boys’ color-block tee, $17.50,and Iron Kneeclassic-fit denimjeans, $35, atlandsend.com.

n Boyfriendcardigan, $34.94,and wide-brimfelt fedora, $16.94,at Old Navy.

n Cooperativedenim A-linejumper mini dress,$69 at UrbanOutfitters.

Fresh looks carry kids into fall

An  advertising publication of

Yes! Pasco Standard Ads 
Full Page Back Page 6 col. x 21.5” 129” $800

Half Page 6 col. x 10.5” 63” $750

Quarter Page 3 col. x 10.5” 31.5” $375

Front Page Banner 6 col. x 3” 18” $250

Space reservation based on availability. Speak with your sales repre-
sentative for available dates. Ad only publishes in Yes! Pasco. Distribution

Yes! Pasco SMC 30,000

Tampa Tribune SMC 125,000

TOTAL 155,000

Post-It Notes and polybag opportunities available. Contact your account 
executive for further details. Minimum quantity: 25,000.  To ensure proper 
insertion, SMC preprints must be shipped on separate pallet and clearly 
labeled.

Target desirable non-subscriber households.

These products offer businesses the opportunity to expand their 
reach, awareness and penetration, with national and local inserts 
and coupons, throughput Pasco and Hillsborough Counties.  

Tampa Tribune SMC Yes! Pasco SMC

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, publications, or run dates and 
receive a discount on all* ads. *Same Ad Discount available to SAME display 
ad running within 7 days. Ad must be the same size with no copy changes. 
Broadsheet/tab similar sizes qualify. Not applicable to premium ad positions 
or special discount rated ads.

After failed 

transit 
plan, keep 
moving

It’s altogether possible you 

awoke a few days ago to 

see that our august Hills-

borough County Commission 

managed to squander three 

years of work by failing to 

agree to put a transportation 

plan on the November ballot 

and thought to yourself, “Oh 

boy, here we go again.”

After all, this is the Hills-

borough County Commission, 

silly, where governance goes 

to die.
Let’s be very clear. The pro-

posed Go Hillsborough plan 

was hardly a thing of beauty. 

At issue was a ballot measure 

that, if it had been approved 

by voters this November, 

would have levied a half-cent 

sales tax possibly over the next 

30 years, generating $117 mil-

lion annually for roads as well 

as bus and streetcar improve-

ments. What Go Hillsborough 

lacked was a broad, compre-

hensive vision to meet the 

county’s long-term transpor-

tation needs. And no, you are 

not surprised.

And the blame for that falls 

squarely on the commission, 

which had three years, three 

long years, to craft a coher-

ent transportation policy to 

address the region’s growing 

population.
Instead four commissioners 

— Victor Crist, Sandra Mur-

man, Al Higginbotham and 

Stacy White — turned into a 

Profile in Piffle. Just days ago 

the commission unanimously 

voted to approve a $905 mil-

lion wish list of pressing trans-

portation projects that need 

to be addressed. Perhaps Crist, 

Murman, Higginbotham and 

White apparently thought the 

money would show up under 

their pillows.

As Crist himself noted, the 

relatively modest crowd that 

showed up to weigh in on Go 

Hillsborough seemed equally 

divided on the half-cent sales 

tax increase. This wasn’t an 

intimidating, angry peasants-

with-pitchforks scene. But it is 

hardly a secret that as Sandra 

Murman goes, so goes Victor 

Crist. And so when Murman, 

who earlier appeared to sup-

port Go Hillsborough, voiced 

opposition to the plan, joining 

Higginbotham and White, it 

was all but certain Crist would 

be sitting up compliantly 

waiting for his Snausage from 

Murman.
The 11th-hour dither-

ing among commissioners 

exposed so much of Go Hills-

borough’s shortcomings. First 

came the debate over whether 

the half-cent sales tax plan 

would be in place for 10, 20 

or 30 years. That prompted 

Commissioner Kevin Beck-

ner to propose creating an 

11-member select, blue-rib-

bon executive committee of 

community gray beards who 

would oversee how the transit 

funds were managed for a 30-

.  See RUTH, 6

DANIEL RUTH

druth@tampabay.com
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Chef Luis Buxo prepares a “Plant City entrée salad” as Steinbrenner High student Cheyenne Dula rates the dish with an 

iPad app during the Fresh Flavors — Food for Body and Mind Expo at TPepin’s Hospitality Centre in Tampa on Wednesday.

200 critics not afraid 

to turn up their noses
Students taste and review possible new school menu items 

ranging from confetti quinoa salad to Tajin-seasoned fruit.

BY SHEILA MULLANE ESTRADA

Times Correspondent
TAMPA

T
hey looked, they sniffed, they 

tasted more than 20 dishes that 

may — or may not — show up 

on school menus next year.

Expressions ranged from smiles to gri-

maces. Occasionally, heads nodded in 

appreciation or emphatically shook in 

dislike.
But above all, the more than 200 stu-

dents, some as young as 9, were intensely 

serious and enthusiastic about their 

job, waiting patiently in line Wednes-

day to enter their opinions on iPads in 

the ballroom at TPepin’s Hospitality Cen-

tre, where Hillsborough County Stu-

dent Nutrition Services held its seventh 

annual Fresh Flavors — Food for Body 

and Mind Expo.

The students, third- to 11th-grad-

ers, were chosen from about 15 schools 

throughout Hillsborough County to be 

the judges and perhaps the execution-

ers for new menu items ranging from 

an apple upside-down cake to a buffalo 

potato and shredded beef bowl.

“I picked third- and fourth-graders who 

were my best customers to come here,” 

said Richard Kuchaj,  nutrition manager 

at Cimino Elementary School, explain-

ing he believed this group would give the 

most useful opinions.

Student nutrition general manager 

Mary Kate Harrison urged the students 

to “at least try” the samples of the 21 

menu items and reminded them to “chew 

slowly” to allow all their taste buds to 

McLane Middle School students Christopher Lee, 14, left, Karyna Peña, 13, 

center, and Darin Truong, 11, chat at the school menu tasting event. 

.  See CRITICS, 9

BY ZACHARY T. SAMPSON

Times Staff Writer

TAMPA — In Carlos Fernandes’ 

nearly 11 years in mosquito con-

trol, Hillsborough County has 

never prepared for the warm sea-

son quite like this year.

The threat of Zika virus, which 

can cause birth defects when 

a pregnant mother is infected, 

has led to a surge in funding and 

training around the county.

“We are preparing ourselves 

for the worst and hoping for the 

best,” said Fernandes, director of 

Hillsborough County Mosquito 

and Aquatic Weed Control.

By last week, health officials 

had confirmed three cases of 

Zika in Hillsborough, all in peo-

ple who contracted the virus 

elsewhere and traveled to Flor-

ida. There were no known cases 

of a mosquito in Tampa Bay car-

rying the virus and transmitting 

it to a person through a bite.

The region, however, is home 

to both species of mosquito that 

are known to carry Zika — Aedes 

aegypti and Aedes albopictus — 

our warm, wet climate making 

it a good environment for the 

insects.
“We have the mosquitoes,” Fer-

nandes said. “What we do not 

have at this point in time is the 

virus.”
County officials are not wait-

ing around for it. 

Fernandes said his depart-

ment has received an additional 

$150,000  this year. Staffers are 

training 60 extra public works 

employees to support the 11 

inspectors who work in Hillsbor-

ough, trapping the insects, mon-

itoring illnesses and controlling 

the mosquito population. 

Some of the extra money 

helped purchase 20 new traps, 

called BG-Sentinels, which Fer-

nandes said are highly effective.

As of Tuesday, he said, there 

were 65 traditional traps, 

known as CDC light traps, 

around the county and 19 BG-

Sentinel traps (one was stolen). 

The county uses dry ice, which 

mimics the  carbon dioxide that 

comes off the human body, to 

attract mosquitoes.

Additional funds, Fernandes 

said, are in reserve in case Zika 

appears in greater numbers in 

Hillsborough.

Florida’s warm, wet sum-

mer provides a perfect breeding 

ground for mosquitoes. Pooled 

rainwater offers a place to lay 

eggs, and the heat increases the 

speed of a mosquito’s matura-

tion, Fernandes said.

There have been 102 con-

firmed cases of Zika in Florida 

to date, according to the state 

Department of Health. All of 

Mosquito control arms for Zika

As warm, wet months approach, Hillsborough 

officials prepare to prevent the virus’ spread.

.  See ZIKA, 9

BY LOIS KINDLE

Times Correspondent

SUN CITY CENTER — A serial 

burglar who has been victimiz-

ing elderly residents here is fac-

ing more than three dozen fel-

ony charges, according to Hills-

borough County Sheriff ’s Office 

investigators. 

They arrested Austin Dibkey, 

a 28-year-old 

Tampa resident 

last month for 

a single crime, 

but since then 

have added 

more than 30 

other charges. 

“When our 

investigation 

is complete,’’ 

HCSO Detec-

tive Phil Merkle 

said this month, 

“there will be at 

least 40 felony 

charges filed 

against him. 

I’m sure there’s 

more but we 

can only charge 

him with what we can prove.” The 

charges include grand theft, deal-

ing in stolen property and armed 

burglary.
“He’s ruined a lot of lives,” 

Merkle said. “Some of the things 

he sold were very meaningful to 

the victims, who were all seniors 

in Sun City Center.”

Dibkey’s charges include bur-

glaries committed in Sun City 

Center in July and November 

2015 and in January, March and 

April of this year. 

“We will continue to review 

the physical evidence, DNA and 

property that was taken,’’ said 

Maj. Rob Bullara, HCSO District 

IV commander. “The fact that he 

preyed on a community of elderly 

citizens gave us more incentive 

to make sure he is charged and 

prosecuted to the fullest extent 

of the law.”
“A lot of memories have been 

lost,” he said.

Merkle executed the warrant 

for Dibkey’s arrest on April 7. He 

Elderly 
targeted 
in dozens 
of thefts

.  See ELDERLY, 14

Investigators say one 

man has “ruined a lot 

of lives” of seniors in 

Sun City Center.

Austin 

Dibkey, 28, 

of Tampa will 

have at least 

40 felony 

charges filed 

against him, 

according 

to HCSO 

Detective Phil 

Merkle.
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Comics

Readership 
1,069,600

Circulation 
475,942

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).
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Color included Open 3x* 6x* 13x*
Gatefold $11,400 $10,260 $9,690 $9,120
* Frequency rates require a signed addendum.

Publishes Space/Copy Deadline

Sunday ............................. Tuesday, 10:30 a.m., 12 days prior

Gatefold
Your 2-sided, 3 col. x 21.5” ad runs on both sides of a half-page extension that covers half of the 
section front.
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Readership 
1,069,600

Circulation 
475,942

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Latitudes

Premium Ads 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

$6,150

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Sunday .................. Monday, 10:30 a.m.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000
12 col. x 21.5” 258” * $42,828 $35,604 $34,314 $28,638 $24,252 $22,962 $21,414

6 col. x 21.5” 129” $21,414 $17,802 $17,157 $14,319 $12,126 $11,481 $10,707

5 col. x 18” 90” $14,940 $12,420 $11,970 $9,990 $8,460 $8,010 $7,470

3 col. x 21.5” 64.5” $10,707 $8,901 $8,579 $7,160 $6,063 $5,741 $5,354

4 col. x 15.75” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

6 col. x 10.5” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

π 5 col. x 10.5” 52.5” $8,715 $7,245 $6,983 $5,828 $4,935 $4,673 $4,358

4 col. x 10.5” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

6 col. x 7” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

π 3 col. x 10.5” 31.5” $5,229 $4,347 $4,190 $3,497 $2,961 $2,804 $2,615

π 5 col. x 5.25” 26.25” $4,358 $3,623 $3,491 $2,914 $2,468 $2,336 $2,179

π 2 col. x 10.5” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

3 col. x 7” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

6 col. x 3” 18” $2,988 $2,484 $2,394 $1,998 $1,692 $1,602 $1,494

π 3 col. x 5.25” 15.75” $2,615 $2,174 $2,095 $1,748 $1,481 $1,402 $1,307

2 col. x 7” 14” $2,324 $1,932 $1,862 $1,554 $1,316 $1,246 $1,162

π 2 col. x 5.25” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

3 col. x 3.5” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

π 2 col. x 3” 6” $996 $828 $798 $666 $564 $534 $498
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Readership 
1,069,600

Circulation 
475,942

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Perspective

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Sunday ............... Thursday, 10:30 a.m.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000
12 col. x 21.5” 258” * $42,828 $35,604 $34,314 $28,638 $24,252 $22,962 $21,414

6 col. x 21.5” 129” $21,414 $17,802 $17,157 $14,319 $12,126 $11,481 $10,707

5 col. x 18” 90” $14,940 $12,420 $11,970 $9,990 $8,460 $8,010 $7,470

3 col. x 21.5” 64.5” $10,707 $8,901 $8,579 $7,160 $6,063 $5,741 $5,354

4 col. x 15.75” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

6 col. x 10.5” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

π 5 col. x 10.5” 52.5” $8,715 $7,245 $6,983 $5,828 $4,935 $4,673 $4,358

4 col. x 10.5” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

6 col. x 7” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

π 3 col. x 10.5” 31.5” $5,229 $4,347 $4,190 $3,497 $2,961 $2,804 $2,615

π 5 col. x 5.25” 26.25” $4,358 $3,623 $3,491 $2,914 $2,468 $2,336 $2,179

π 2 col. x 10.5” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

3 col. x 7” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

6 col. x 3” 18” $2,988 $2,484 $2,394 $1,998 $1,692 $1,602 $1,494

π 3 col. x 5.25” 15.75” $2,615 $2,174 $2,095 $1,748 $1,481 $1,402 $1,307

2 col. x 7” 14” $2,324 $1,932 $1,862 $1,554 $1,316 $1,246 $1,162

π 2 col. x 5.25” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

3 col. x 3.5” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

π 2 col. x 3” 6” $996 $828 $798 $666 $564 $534 $498
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Readership 
1,069,600

Circulation 
475,942

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Sunday Business

Premium Ad 
Color included. Discounts do not apply.

6 col. x 3” Front Page Banner

$6,150

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Sunday ............... Thursday, 10:30 a.m.

Standard Ads  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000
12 col. x 21.5” 258” * $42,828 $35,604 $34,314 $28,638 $24,252 $22,962 $21,414

6 col. x 21.5” 129” $21,414 $17,802 $17,157 $14,319 $12,126 $11,481 $10,707

5 col. x 18” 90” $14,940 $12,420 $11,970 $9,990 $8,460 $8,010 $7,470

3 col. x 21.5” 64.5” $10,707 $8,901 $8,579 $7,160 $6,063 $5,741 $5,354

4 col. x 15.75” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

6 col. x 10.5” 63” $10,458 $8,694 $8,379 $6,993 $5,922 $5,607 $5,229

π 5 col. x 10.5” 52.5” $8,715 $7,245 $6,983 $5,828 $4,935 $4,673 $4,358

4 col. x 10.5” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

6 col. x 7” 42” $6,972 $5,796 $5,586 $4,662 $3,948 $3,738 $3,486

π 3 col. x 10.5” 31.5” $5,229 $4,347 $4,190 $3,497 $2,961 $2,804 $2,615

π 5 col. x 5.25” 26.25” $4,358 $3,623 $3,491 $2,914 $2,468 $2,336 $2,179

π 2 col. x 10.5” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

3 col. x 7” 21” $3,486 $2,898 $2,793 $2,331 $1,974 $1,869 $1,743

6 col. x 3” 18” $2,988 $2,484 $2,394 $1,998 $1,692 $1,602 $1,494

π 3 col. x 5.25” 15.75” $2,615 $2,174 $2,095 $1,748 $1,481 $1,402 $1,307

2 col. x 7” 14” $2,324 $1,932 $1,862 $1,554 $1,316 $1,246 $1,162

π 2 col. x 5.25” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

3 col. x 3.5” 10.5” $1,743 $1,449 $1,397 $1,166 $987 $935 $872

π 2 col. x 3” 6” $996 $828 $798 $666 $564 $534 $498
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Readership 
666,600

Circulation 
271,593

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Taste

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

 
Publishes Space/Copy Deadline

Wednesday..............Friday, 10:30 a.m.

Standard Ads color included  π Similar ad sizes available in tab format.  * Total inches billed.

Annual Frequency 3 wks 6 wks 13 wks 26 wks
Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000
12 col. x 21.5” 258” * $24,252 $20,382 $19,350 $16,254 $13,674 $12,900 $12,126

6 col. x 21.5” 129” $12,126 $10,191 $9,675 $8,127 $6,837 $6,450 $6,063

5 col. x 18” 90” $8,460 $7,110 $6,750 $5,670 $4,770 $4,500 $4,230

3 col. x 21.5” 64.5” $6,063 $5,096 $4,838 $4,064 $3,419 $3,225 $3,032

4 col. x 15.75” 63” $5,922 $4,977 $4,725 $3,969 $3,339 $3,150 $2,961

6 col. x 10.5” 63” $5,922 $4,977 $4,725 $3,969 $3,339 $3,150 $2,961

π 5 col. x 10.5” 52.5” $4,935 $4,148 $3,938 $3,308 $2,783 $2,625 $2,468

4 col. x 10.5” 42” $3,948 $3,318 $3,150 $2,646 $2,226 $2,100 $1,974

6 col. x 7” 42” $3,948 $3,318 $3,150 $2,646 $2,226 $2,100 $1,974

π 3 col. x 10.5” 31.5” $2,961 $2,489 $2,363 $1,985 $1,670 $1,575 $1,481

π 5 col. x 5.25” 26.25” $2,468 $2,074 $1,969 $1,654 $1,391 $1,313 $1,234

π 2 col. x 10.5” 21” $1,974 $1,659 $1,575 $1,323 $1,113 $1,050 $987

3 col. x 7” 21” $1,974 $1,659 $1,575 $1,323 $1,113 $1,050 $987

6 col. x 3” 18” $1,692 $1,422 $1,350 $1,134 $954 $900 $846

π 3 col. x 5.25” 15.75” $1,481 $1,244 $1,181 $992 $835 $788 $740

2 col. x 7” 14” $1,316 $1,106 $1,050 $882 $742 $700 $658

π 2 col. x 5.25” 10.5” $987 $830 $788 $662 $557 $525 $494

3 col. x 3.5” 10.5” $987 $830 $788 $662 $557 $525 $494

π 2 col. x 3” 6” $564 $474 $450 $378 $318 $300 $282
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TV Times View Map

Same Ad Discount 
10% off ..................................................2 ads/zones in 7 days
15% off ..................................................3 ads/zones in 7 days
20% off .............................................. 4+ ads/zones in 7 days
Place your display ad in multiple zones, publications, or run dates and 
receive a discount on all* ads. *Same Ad Discount available to SAME 
display ad running within 7 days. Ad must be the same size with no 
copy changes. Broadsheet/tab similar sizes qualify. Not applicable to 
premium ad positions or special discount rated ads.

Publishes .....................Space/Copy Deadline

Saturday ...................................................Tuesday, 10:30 a.m.

Color included
5 col. x 11.5” • Full page •back 5 col. x 11.5” • Full page • inside 5 col. x 1.5” • Front banner

 Open 3x 6x 12x Open 3x Open
Full Run $5,250 $4,500 $3,750 $3,000 n/a n/a $1,300

Pinellas/Hillsborough $3,500 $3,000 $2,500 $2,000 $1,750 $1,150 $1,000

Pasco/Hernando/Citrus $1,750 $1,500 $1,250 $1,000 n/a n/a $300

π Full Run • Readership 641,200 • Circulation 232,835

π Pasco/Hernando/Citrus • Readership 174,200 • Circulation 58,902

34610, 34654, 34667, 34668, 34669, 33523, 33525, 33576, 34652, 34653, 34655, 34690, 34691, 34637, 34638, 34639, 33543, 
33544, 33545, 33540, 33541, 33542, 34601, 34636, 34661, 33513, 34602, 34604, 34606, 34607, 34608, 34609, 34613, 34614, 
34428, 34429, 34446, 34448, 34433, 34434, 34442, 34461, 34465, 34436, 34450, 34452, 34453, 34449 (Marion County), 
33523, 33525, 33576, 34637, 34638, 34639, 33543, 33544, 33545, 33540, 33541, 33542

π Pinellas/Hillsborough • Readership 467,000 • Circulation 173,933

33755, 33756, 33759, 33761, 33763, 33764, 33765, 33767, 34695, 34698, 34677, 34681, 34683, 34684, 34685, 34688, 34689, 
33760, 33770, 33771, 33773, 33774, 33778, 33709, 33714, 33781, 33782, 33772, 33776, 33777, 33705, 33710, 33711, 33712, 
33713, 33701, 33702, 33703, 33704, 33716, 33762, 33706, 33707, 33708, 33715, 33785, 33786, 33548, 33549, 33556, 33558, 
33559, 33592, 33612, 33613, 33614, 33615, 33617, 33618, 33624, 33625, 33626, 33634, 33635, 33637, 33647, 33620, 33621, 
33602, 33603, 33604, 33605, 33606, 33607, 33609, 33610, 33611, 33616, 33629, 33510, 33511, 33527, 33534, 33547, 33569, 
33570, 33572, 33573, 33578, 33579, 33584, 33594, 33596, 33598, 33610, 33619, 33563, 33565, 33566, 33567, 34221, 34202, 
34201, 34206, 34280, 34203, 34219, 34211, 34218, 34281, 34208, 34210, 34216, 34220, 34282, 34209, 34212, 34215, 34260, 
34207, 34222, 34250, 34264, 34205, 34217, 34204, 34270
Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), circulation based on the 2015 AAM Audits.
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Readership 
666,600

Circulation 
271,593

Source: Readership numbers based on the 2016 Nielsen Scarborough Report (r1), 
circulation based on the 2015 AAM Audits (includes print and digital replica).

Weekend

Premium Ad
Color included. Discounts do not apply.

5 col. x 1.5” Front Page Banner

$2,500

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Color Rates
$1,000 & Under ........ 50% premium*
$1,001 - 5,000  ............ 40% premium
$5,001 & Over .............. 30% premium 
*Minimum color charge is $100. Maximum is 
$3,500. Color charges are not rounded to the 
closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any 
frequency discount on a per ad basis as a 
premium on the space.

Publishes Space/Copy Deadline

Thursday .............. Monday, 10:30 a.m.

Standard Ads  π Similar ad sizes available in broadsheet format.  * Total inches billed.

Annual Investment Open $2,000 $10,000 $25,000 $50,000 $100,000 $500,000
10 col. x 11.5” 115” * $10,810 $9,085 $8,625 $7,245 $6,095 $5,750 $5,405 

π 5 col. x 11.5” 57.5” $5,405 $4,543 $4,313 $3,623 $3,048 $2,875 $2,703 

π 3 col. x 11.5” 34.5” $3,243 $2,726 $2,588 $2,174 $1,829 $1,725 $1,622 

π 5 col. x 5.5” 27.5” $2,585 $2,173 $2,063 $1,733 $1,458 $1,375 $1,293 

π 2 col. x 11.5” 23” $2,162 $1,817 $1,725 $1,449 $1,219 $1,150 $1,081 

π 3 col. x 5.5” 16.5” $1,551 $1,304 $1,238 $1,040 $875 $825 $776 

5 col. x 2.75” 13.75” $1,293 $1,086 $1,031 $866 $729 $688 $646 

π 2 col. x 5.5” 11” $1,034 $869 $825 $693 $583 $550 $517 

3 col. x 2.75” 8.25” $776 $652 $619 $520 $437 $413 $388 

5 col. x 1.5” 7.5” $705 $593 $563 $473 $398 $375 $353 

1 col. x 5.5 6” $564 $474 $450 $378 $318 $300 $282 

π 2 col. x 2.75” 6” $564 $474 $450 $378 $318 $300 $282 
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Personal Best

Readership 
666,600

Circulation 
271,593

Source: Readership numbers based on the 2016 Nielsen Scarborough Report 
(r1), circulation based on the 2015 AAM Audits (includes print and digital replica).

Premium Ads 
Color included. Discounts do not apply.

5 col. x 1.5” Front Page Banner

$1,000

Same Ad Discount 
10% off .............. 2 ads/zones in 7 days
15% off .............. 3 ads/zones in 7 days
20% off .......... 4+ ads/zones in 7 days
Place your display ad in multiple zones, 
publications, or run dates and receive a 
discount on all* ads. *Same Ad Discount 
available to SAME display ad running within 7 
days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. 
Not applicable to premium ad positions or 
special discount rated ads.

Publishes every  
other Saturday Deadline

Space/Copy ........ Tuesday, 10:30 a.m. 

Standard Ads color included
π Similar ad sizes available in broadsheet format.  * Total inches billed.

Annual Frequency* Open 6 wks 13 wks 26 wks
10 col. x 11.5” 115” * $8,280 $7,130 $5,980 $4,830 

π 5 col. x 11.5” 57.5” $4,140 $3,565 $2,990 $2,415 

π 3 col. x 11.5” 34.5” $2,484 $2,139 $1,794 $1,449 

π 5 col. x 5.5” 27.5” $1,980 $1,705 $1,430 $1,155 

π 2 col. x 11.5” 23” $1,656 $1,426 $1,196 $966 

π 3 col. x 5.5” 16.5” $1,188 $1,023 $858 $693 

5 col. x 2.75” 13.75” $990 $853 $715 $578 

π 2 col. x 5.5” 11” $792 $682 $572 $462 

3 col. x 2.75” 8.25” $594 $512 $429 $347 

5 col. x 1.5” 7.5” $540 $465 $390 $315 

1 col. x 5.5 6” $432 $372 $312 $252 

π 2 col. x 2.75” 6” $432 $372 $312 $252 

* Frequency discount requires a signed specialty product agreement or a 52 week Times contract 
automatically qualifies you for the best rate.
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Floridian

Readership 
1,069,600

Circulation 
475,942

Source: Readership numbers based on the 2016 Nielsen Scarborough Report 
(r1), circulation based on the 2015 AAM Audits (includes print and digital replica).

Premium Ad Color included. Discounts do not apply.

5 col. x 1.5” Front Page Banner

$1,125

Same Ad Discount 
10% off ..................................................2 ads/zones in 7 days
15% off ..................................................3 ads/zones in 7 days
20% off .............................................. 4+ ads/zones in 7 days
Place your display ad in multiple zones, publications, or run dates and 
receive a discount on all* ads. *Same Ad Discount available to SAME 
display ad running within 7 days. Ad must be the same size with no copy 
changes. Broadsheet/tab similar sizes qualify. Not applicable to premium 
ad positions or special discount rated ads.

Publishes first Sunday of every month        
                                                                                       Deadline  
Space/Copy  .................  Tuesday, 10:30 a.m., 12 days prior

Standard Ads  
Color included
π Similar ad sizes available in broadsheet format.  

* Total inches billed.

10 col. x 11.5” 115” * $9,200 

π 5 col. x 11.5” 57.5” $4,600 

π 3 col. x 11.5” 34.5” $2,760 

π 5 col. x 5.5” 27.5” $2,200 

π 2 col. x 11.5” 23” $1,840 

π 3 col. x 5.5” 16.5” $1,320 

5 col. x 2.75” 13.75” $1,100 

π 2 col. x 5.5” 11” $880 

3 col. x 2.75” 8.25” $660 

5 col. x 1.5” 7.5” $600 

1 col. x 5.5 6” $480 

π 2 col. x 2.75” 6” $480 
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LifeTimes View Map

Premium Ad Color included. Discounts do not apply. 5 col. x 1.5” Front Page Banner $2,100 Full Run

FULL RUN
Readership

666,600
Circulation

271,593

HERNANDO 
CITRUS

Readership
64,100

Circulation
21,577 

PASCO
Readership

110,100
Circulation

37,325

NORTH 
PINELLAS
Readership

117,300
Circulation

46,185

SOUTH 
PINELLAS
Readership

118,500
Circulation

46,641

HILLS-
BOROUGH

Readership
231,200

Circulation
81,107

Source: Readership 
numbers based on 
the 2016 Nielsen 

Scarborough Report 
(r1), circulation 

based on the 2015 
AAM Audits.

Standard Ads  π Similar ad sizes available in broadsheet format.  * Total inches billed.  * Frequency discount requires a signed specialty product agreement or a 52 
week Times contract automatically qualifies you for the best rate.

FULL RUN Open 6 mos 9 mos 12 mos
10 col. x 11.5” 115” * $17,595 $15,870 $14,145 $11,500 

π 5 col. x 11.5” 57.5” $8,798 $7,935 $7,073 $5,750 

π 3 col. x 11.5” 34.5” $5,279 $4,761 $4,244 $3,450 

π 5 col. x 5.5” 27.5” $4,208 $3,795 $3,383 $2,750 

π 2 col. x 11.5” 23” $3,519 $3,174 $2,829 $2,300 

π 3 col. x 5.5” 16.5” $2,525 $2,277 $2,030 $1,650 

5 col. x 2.75” 13.75” $2,104 $1,898 $1,691 $1,375 

π 2 col. x 5.5” 11” $1,683 $1,518 $1,353 $1,100 

3 col. x 2.75” 8.25” $1,262 $1,139 $1,015 $825 

5 col. x 1.5” 7.5” $1,148 $1,035 $923 $750 

1 col. x 5.5 6” $918 $828 $738 $600 

π 2 col. x 2.75” 6” $918 $828 $738 $600 

HERNANDO/CIT. Open 6mos 9 mos 12 mos
10 col. x 11.5” 115” *  $1,495  $1,380  $1,265  $1,035 

π 5 col. x 11.5” 57.5”  $748  $690  $633  $518 

π 3 col. x 11.5” 34.5”  $449  $414  $380  $311 

π 5 col. x 5.5” 27.5”  $358  $330  $303  $248 

π 2 col. x 11.5” 23”  $299  $276  $253  $207 

π 3 col. x 5.5” 16.5”  $215  $198  $182  $149 

5 col. x 2.75” 13.75”  $179  $165  $151  $124 

π 2 col. x 5.5” 11”  $143  $132  $121  $99 

3 col. x 2.75” 8.25”  $107  $99  $91  $74 

5 col. x 1.5” 7.5”  $98  $90  $83  $68 

1 col. x 5.5 6”  $78  $72  $66  $54 

π 2 col. x 2.75” 6”  $78  $72  $66  $54 

PASCO Open 6mos 9 mos 12 mos
10 col. x 11.5” 115” *  $3,680  $3,220  $2,875  $2,415 

π 5 col. x 11.5” 57.5”  $1,840  $1,610  $1,438  $1,208 

π 3 col. x 11.5” 34.5”  $1,104  $966  $863  $725 

π 5 col. x 5.5” 27.5”  $880  $770  $688  $578 

π 2 col. x 11.5” 23”  $736  $644  $575  $483 

π 3 col. x 5.5” 16.5”  $528  $462  $413  $347 

5 col. x 2.75” 13.75”  $440  $385  $344  $289 

π 2 col. x 5.5” 11”  $352  $308  $275  $231 

3 col. x 2.75” 8.25”  $264  $231  $206  $173 

5 col. x 1.5” 7.5”  $240  $210  $188  $158 

1 col. x 5.5 6”  $192  $168  $150  $126 

π 2 col. x 2.75” 6”  $192  $168  $150  $126 

NORTH PINELLAS Open 6 mos 9 mos 12 mos
10 col. x 11.5” 115” *  $7,590  $6,785  $6,095  $4,945 

π 5 col. x 11.5” 57.5”  $3,795  $3,393  $3,048  $2,473 

π 3 col. x 11.5” 34.5”  $2,277  $2,036  $1,829  $1,484 

π 5 col. x 5.5” 27.5”  $1,815  $1,623  $1,458  $1,183 

π 2 col. x 11.5” 23”  $1,518  $1,357  $1,219  $989 

π 3 col. x 5.5” 16.5”  $1,089  $974  $875  $710 

5 col. x 2.75” 13.75”  $908  $811  $729  $591 

π 2 col. x 5.5” 11”  $726  $649  $583  $473 

3 col. x 2.75” 8.25”  $545  $487  $437  $355 

5 col. x 1.5” 7.5”  $495  $443  $398  $323 

1 col. x 5.5 6”  $396  $354  $318  $258 

π 2 col. x 2.75” 6”  $396  $354  $318  $258 

SOUTH PINELLAS Open 6 mos 9 mos 12 mos
10 col. x 11.5” 115” *  $9,890  $8,970  $7,935  $6,440 

π 5 col. x 11.5” 57.5”  $4,945  $4,485  $3,968  $3,220 

π 3 col. x 11.5” 34.5”  $2,967  $2,691  $2,381  $1,932 

π 5 col. x 5.5” 27.5”  $2,365  $2,145  $1,898  $1,540 

π 2 col. x 11.5” 23”  $1,978  $1,794  $1,587  $1,288 

π 3 col. x 5.5” 16.5”  $1,419  $1,287  $1,139  $924 

5 col. x 2.75” 13.75”  $1,183  $1,073  $949  $770 

π 2 col. x 5.5” 11”  $946  $858  $759  $616 

3 col. x 2.75” 8.25”  $710  $644  $569  $462 

5 col. x 1.5” 7.5”  $645  $585  $518  $420 

1 col. x 5.5 6”  $516  $468  $414  $336 

π 2 col. x 2.75” 6”  $516  $468  $414  $336 

HILLSBOROUGH Open 6 mos 9 mos 12 mos
10 col. x 11.5” 115” *  $4,140  $3,795  $3,335  $2,760 

π 5 col. x 11.5” 57.5”  $2,070  $1,898  $1,668  $1,380 

π 3 col. x 11.5” 34.5”  $1,242  $1,139  $1,001  $828 

π 5 col. x 5.5” 27.5”  $990  $908  $798  $660 

π 2 col. x 11.5” 23”  $828  $759  $667  $552 

π 3 col. x 5.5” 16.5”  $594  $545  $479  $396 

5 col. x 2.75” 13.75”  $495  $454  $399  $330 

π 2 col. x 5.5” 11”  $396  $363  $319  $264 

3 col. x 2.75” 8.25”  $297  $272  $239  $198 

5 col. x 1.5” 7.5”  $270  $248  $218  $180 

1 col. x 5.5 6”  $216  $198  $174  $144 

π 2 col. x 2.75” 6”  $216  $198  $174  $144 

Same Ad Discount 
10% off ............................................. 2 ads/zones in 7 days
15% off .............................................3 ads/zones in 7 days
20% off ......................................... 4+ ads/zones in 7 days
Place your display ad in multiple zones, publications, or run dates 
and receive a discount on all* ads. *Same Ad Discount available to 
SAME display ad running within 7 days. Ad must be the same size 
with no copy changes. Broadsheet/tab similar sizes qualify. Not 
applicable to premium ad positions or special discount rated ads.

Color Rates
$1,000 & Under ....................................... 50% premium*
$1,001 - 5,000  ........................................... 40% premium
$5,001 & Over ............................................. 30% premium 
*Minimum color charge is $100. Maximum is $3,500. Color charges 
are not rounded to the closest dollar. Sunday doubletruck is $5,125.  
Daily is $4,500. Color is calculated after any frequency discount on 
a per ad basis as a premium on the space.

Publishes 4th Wednesday  
of every month (except December)
Deadline ....................Friday, 10:30 a.m., 12 days prior
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