
Bring in more 
customers with 
Deal of the Day:

“Offering Deal of the Day to my customer, 
Fatso’s, has strengthened our relationship.  
It took a few tries to fi nd the right offer, but 
once we did Fatso’s was fl ooded with coupons.  
Jennifer at Fatso’s no longer refers to me as 
her advertising account executive. She now 
tells people that I am her miracle worker.”

“Fatso’s went from a 13-week contract to a 
52 week. They enjoy seeing tangible results 
from their advertising investment.” 

“I really feel that Deal of the Day is one more 
thing that makes tbt* better than 
the competition.”

Molly Persons
Tampa Advertising Account Executive
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